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submission within the Climate Change)
Oreanization
Podcast Planeta A Civil society Araujo Segunda Temporada 3 tem por objeti
stll d efforts designed to raise
public awareness and foster a global
com/show/0i7vp3sy culture of information integrity on
climate change, including through
a trusted voices and influencers
7| Escola de Comunicadese | rasil Academia https:/sites.usp.br/educomecima/ Thais Brianezi b Dossié "educagdo ambiental climatica: | F information e i i 30, receb igos sistemat i i@ i o hitps://sit
Artes da Universidade de Sio icagio, justica gital lteracy related to climate | brasileir stica “educago ambiental climé i i . 0 titulo dos text i
Paulo (ECA/USP) - Projeto socioambiental e bem-viver" - edigdo | change isponiy i ) i Aideia é inclusive na C a
EducomgClima especial da revista Letramento ié, com enci i J ivo, que articulou trés
Socioambiental dimensdes principais;
Participacdo distribuida e mobilizagéo em rede
[ ' WhatsApp, e-mil,red: emic i e diversa
coletivos, bient; it jeit inal
contextos cientificos ou editoriais também se vissem como autores legitimos.
4 éncias e saberes situad
i P Bes ambi i diferentes territorios (rurais,
periféricas, amazonicos, urbanos, escolares, indi jiombolas, etc.), compondo i e clim
Processo de escuta e visibilizagao de invisibilizados
Gblica, ao priorizar i 3 d 2o epistémica,
populares, pra ari e [ tivessem lugar e valor de publicado.
C 3 & 6  tornar pii erainvisibilizado nos
mapas institucionais, curriculares ou cientificos dominantes.
8[Ana Lucia Cunha-Busch Germany Private sector | https://www.thegreenamazon.com/en | Ana Lucia Cunha-Busch | alac07@hotmail.com Mutirdo ping L The A News i i , dedicated i with [ & the United Nati tainabl
trat d efforts designed to raise (sD
public awareness and foster a global
culture of information integrity on Our mission is to give visibility to individuals, initatives, i ing: quietly i build amore just,
climate change, including through nt, and sustainable world. We highlight the stories that often go unnoticed.
trusted voices and influencers
@ bra stage of our coverage due to its environmental and strategic importance. However, we also value and seek out creative, intelligent, and
impactful solutions from around the globe.
d collaborats panies truly their vital role in this historic moment
P y ence the world's leading ies—as well as opinion pieces and in-depth
analyses by respected experts in the fields of climate, environment, economics, and public policy.
Our content includes investigative reports, interviews, live coverage, journalism, always aligned with ESG principles: ibilty,
Social impact, and governance.
(®) If you act with purpose, care, and commitment, The Green Amazon News is your platform too.
9| simao Farias Almeida Brasil Academia Simao Farias Almeid: Estrat isno sharing data, rigorous biomas, ecossi o afe informagao, blogspot. -books html
combate 3 desinformagdo de research, evidence and neste Destaforma, é i &
queimadas no Brasil sto climate information integrity, | cientistas, i i o i 3 3
i d rsks 3 problemitica i pais estratégias e
related to Al logies, | solugd drias 2 produg i ientif i jornali i fatores, da
and ion—inine ia dos i 4 i
with UN Global Digital Compact, dicion; i d i is nas saidas a
paragraph 35.¢
1] QuotaCiimat France Civil society https://quotaclimat.org cli sharing data, rigorous | Cl i carried by QuotaClimat, d Data For Good.
B research, evidence and knowledge on
risks integrity, a and Radio) in near real-time. Our Al expertis followed by a human expert fact-
i d risk checking, v of outputs.
related to Al and emerging technologies,
and impacts on climate action —in line | In France, this tool is developed jointly with the Media Observatory on Ecology.
with UN Global Digital Compact,
paragraph 35.¢ This tool i m France to Brazil and G d t0 Spain and Poland.
Our goalis to equip national ecosystems, either ci i s ith precise and
Cli i is peaking, v 150 peaking in mainstream medias, where citizens put their trust.
Together, let's gs of
12| World Benchmarking Allance | Global - Based in | Civil society Maria Azul Schvart 7 system , methods, h I ole to play , butto boost companies’ motivation, there needs to be real change in the way that their impact is
The Netherlands e/ rkingalliance.org (Climate, Nature, Urb: I, Finance, | materials and measured, odology/
Food and Digital) 8
P That's why W/ benchmarks that 3 the SDGs. backed by the
climate change science, while leveraging existing international norms and standards.
The World i launched in 2018 b we believed that there needs to in the way d
to boost motivation and stimulate action for a sustainable future for everyone.
WA identified seven need to take place and to achieve the SDGs. To turn
into action, WBA devel with the 2,000 of the world's
companies, ranking and measuring them on their contributions to the SDGs.
This information y to everyone. Investor ts, civil society, h themselves wil Investors
caninfluence ! can direct Individuals
v towork
These reveal both t d toits peers, where d where urgent
action is needed to deliver on the SDGs. To turn business into a force for good. Ranking and measuring the companies will ive them the guidance to drive change
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https://quotaclimat.org/en/actualites/detecting-climate-disinformation/
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https://www.worldbenchmarkingalliance.org/benchmarking/methodology/

13[0swaldo Cruz Foundation - | Brazil b Gustavo Buss o b for Climate- [ sharing practical tools, methods and fimate-Criss Response implemented by four core institutions: the Oswaldo Cruz Foundation https://fiocruzbr-
FIOCRUZ c I ) the Brazilan Agricutura Rescarch Corporation (Embrapa), the United Nations Information Centre for Bra (UNIC i, United Natons) and the R |y sharepoint com/v:/g/personal/gustavo, buss_focruz_br/ERpf
Model promote d « (SECOM-R). Backed by more than ten author universities in southern Brazil—including the Federal University of yCamt
information integrity on climate change ~|Rio Grande do Sul (UFRGS), Pontifical Catholic University of do sul (PUCRS), (UFPel), Federal University of Rio Grande
(FURG), University of ) Feevale v Santa Maria operational
protocols, verification flows, editable check-lists and training public managers, journalists, actorsto
prevent, detect and rapi nter events.Built o lessons from the 2024 floods n S, the gide merges
applied research (open dataset of false narratives), global best practices (One Health, prebunking, fact-checking) and an inclusive governance model. Outputs
include an accessible PDF and responsive website in PT / EN / ES under a Creative Commons BY-NC-5A 4.0 licence. Launch is scheduled for 7 October 2025, followed
by three regi ps,a (March 2026) and an impact report (October 2026). Expected results: (1) stronger institutional
response capacity; (2) enhanced media- and fiteracy in and transparency data; (4)a
scalable model to at COP-30 and replicated d Southern-C
14[Earth Public Information UK, USA, Brazil | International https://epicplanet.org Natalia Vega-Tracy ¢ The ~public Developing communications campaigns, | Our Action HYr6_1/J6fzPgz-
Colaborative organization i Jobaland  |strat fforts designed to raise icati to count with a focus on climate change. Our goal i to raise public |8 GoLHYr6 I&utm campai
regional public awareness and foster aglobal  [awareness and foster a global culture of information integrity through campaigns powered by trusted voices and influencers. ediumslink28ut
culture of information integrity on d=h76b3e73121
climate change, including through MISSION
trusted voices and infiuencers Our campaign hat centers humanity in . Climate action must prioritize human health and wellbeing, and
public willis essentialfor the scale and speed of transformation needed. No policy or system change will succeed without people’s support.
Global + Regional Mutirdo Public Communications Campaign:
L regionally October atc paig into 2026 a5 a COP31 legacy. It will reframe how people view
climate and their connection to planetary systems, with the “Mutirdo” (collective effort) framework inviting communities to lead their own mutirGes—in their
languages, with their solutions.
This campaign places humanity at the heart of the climate st ing global action. It highights local solutions and
of possibility—united by the vision of a thriving planet for all
Key Elements:
1.Global Campaign: Digital-first, driven by PSAs, media, entertainment, and community engagement.
2.Regional Campaigns: Adapted to cultural and linguistic contexts.
3.People’s Information Hub (COP30 Legacy): 10-day livestream series on COP themes, in UN languages, hosted by digital creators
*Al & Tech: Used to simplify.
Campaign Regions: Brazil India, Africa, US/UK
Global Campaign Tactics: International moments + viral content rooted in regional realities.
our Goals
16| Green Transformationand | Vietnam Civil society https://ohattrienbenvung.net S0n Nguyen contact@chuyendoixanh.org | Climate Clarity Fridays Developing Green d Network (GXS) s aunching "Cimate lariy Fridays,  weekly dighal campaign to promate climate nformatin ntegrity in
Sustainability Network strategies and efforts designed to raise | Vietnam and the wider Southeast Asia region. Every Friday, ha climate
public awareness and foster aglobal | topics and debunk in formats tailored for fographics, shortvideos, and rcls),
culture of information integrity on
climate change, including through Targeting youth, educat tent creators, SMEs and th unpack complex terms ke “net-zero,” “carbon credits,” “climate
trusted voices and influencers justice,” and more. It will rely on trusted climate sources (IPCC, UNFCCC, scientific journals) and collaborate with local scientists, fact-checkers, and influencers to
ensure accuracy and relevance.
The aim s to build toclimate and nurt fture of i often distorted or
politicized, “Climate Clarity Fridays” will serve as a weeki — ices that are informed, inclusive, and action-oriented.
This campaign aligns with the Global Initative for Information Integrity on Climate Change by promoting d
building a shared foundation for informed climate action in the lead-up to COP30.
19[IPAM - Instituto de Pesquisa | Brasil Civilsociety www.ipam.org br Bibiana Alcantara a garrido@ipam.org br | Newsletter "Um Grau e M Developing communications campaigns, | A newsletter "Um Grau e Meio" esté no ar ha mais de i i informagdes grau-e-meio-newsletter,
Ambiental da Amazénia i trat d efforts designed to raise mudanga clim fredla
public awareness and foster a global
culture of information integrity on € uma produgio original do IPAM (Instituto de P tal 6nia), organizado ni 30 30 em prol da Amazénia e
climate change, including through do Cerrado. Porém, apesar de nascer em uma institigdo de rferéncia, o se imitaa i 5 a“Um Grau e Meio”
sted prépro p que é noticia 0 mundo. Oferece aos eitors ¢ leitoras andlises exclusivas a partr de dados,
3 além de tudos e debates da agenda climética
mais de 50 edices j4 3 & irea ambiental como Thelma Krug, Beto Marubo,
Paul Gjo, aind: isto enci Alencare
ndo somente os e is, por exempl de mostrar h i
Experiéncias bem-sucedidas também sdo relatadas, como i i 3 locais d i
preocupadas com a conservasdo,
Anewsletter & 3 i 10 pessoas, entre
Comunicagdo do Instiuto. O idioma principal ¢ o portugus,porém, com a fac 5 opu é
nacionais e estaduals em diversos paises, além de iras, 5
22| Wim Vermeulen Belgium Private sector We The Hopeful ping igns, isa ive started by Vermeulen, Valérie and Ben broeck. It begi a
trate d efforts designed to raise | key insight: i i passive. To speed up P o , we must
public awareness and foster aglobal | activate this majority. Their voice can create the pressure needed to push businesses and politicians to act faster.
culture of information integrity on
climate change, including through into clear, Atits heart is Louise, a fictional character living through two versions
sted of by inaction and crisis, the other by bold, choices grasp both delay and
the power of change.
The initiative is built on a simple belief: hope i ion, and action i hope. By 3 2 ‘what could go wrong—we aim to
replace paralysis with engagement. We believe that clear, human idge the gap between
is its own. But it wants to help awaken the silent majority, turning quiet concern into meaningful momentum.
24| UNHCR / ACNUR Brazil International www.acnur.org.br Miguel Pachioni pachioni@unher.org Guide and training on climate change | sharing practical tools, methods and | UNHCR Brazil is implementing a communication and education strategy to strengthen d promote I The main refe publicly available through the following
organization and people I change and human mobity grounded i 3 pillrs links: https://www.acnur.org/br/o-que-fazemos/temas-
against promote [ 1. Training Journal Climate and i d
information integrity on ci h UNHCR, in p: 3 g de Mello Chair (2 network of 50 universities in Brazil, s delivering a series of fo do/build-be
Jism and Journalists reporting y through a guide o h d
references.
2. “Clima Tenso” Gamified Learning for Schools:
To reach younger audiences, UNHCR Ciima Tenso, tobe used in The game f
the links between climate change, displacement, and information integrity by simulating real-world situations where players must discuss the impacts of climate
change in people mobilty, solutions to student engagement and curriculum innovation.
3. Training Refugees as Digital Literacy Agents:
UNHCR refugees - esp of d h skills I analysts of . The training on
how to identify, verify, and respond to climate- and lated on social media. P introduced to media iteracy
tools and that help and hate speech targeting refugees and migrants in environmental contexts. This
approach not only digital resil be part of the solution
Through these actions, UNHCR Brazil seeks to build a network of informed, proactive ble of lusive, rights-based d climate
change and human mobility.
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https://phattrienbenvung.net/
mailto:contact@chuyendoixanh.org
https://ipam.org.br/um-grau-e-meio-newsletter/
https://wethehopeful.org/

29] Cristiana Losekann Brasil Academia www lapajlab.com Cristiana Losekann “Guide to Legal forthe Sharing practical tools, methodsand | The “Guide to Legal Advocacy for the Integrity of Climate Information” is an initative of the Environmental Policy and Justice Research Laboratory (LAPAI), the The guide’s content s currently in ts finalization phase, and the
Integity of Ci 3 I Xeque (DX), Rights, the C: (IDEC) and the , with supp Network of | fully designed materials are ble. 1am e
promote Integrity of Information on Climate Change, the National Public Defend th tion the | the pr the text.
information integrity on ci State of It is o bring together, in a single, ,a set of concepts, discussion fes and
for legal practitioners. both as a tool to draw the legal community's attention to the issue and to propose 3aM
should they encounter instances of climate misinformation.
31| Universidade Veiga de Brazil Academia www.uva.br Viviane Japiass Viana | viviane viana@uva.br VERDE - Verdade, Educagdo e Sharing practical tools, methodsand | O VERDE ~ Verdade, Educagao e Resiliéncia Diante d: Universidade Veiga de Almeida du br/verde,
Almeida - UVA Resiliéncia Diante d I bertos, f materiats, voltado a prof da red populares, G
/ERDE: Veracity, Education, promote  [conceitos e praticas relacionadt d liméticas e p
and Resilience for Dealing with information integrity on climate change
Environmental Emergencies) p p d direta news
e divulgar if
A coordenagdo do Projeto é do Nicleo de Inovagio iéncias do Meio
VERDE - Veracity, Education, and Resilience in the Face of Climate i i pository ped by Veiga d Itprovides
open educational resources, tools, and materials aimed , y 3 and the general public, to support the
pository by ni fed out at Veiga d v news and
informati d i
by the Center for Pedagogical Innovation (NITeP) in partnership with the Professional Master's Program in
Environmental Sciences at UVA.
37| Met office UK toffi K Hayley Jones hayl K [c ¥ campai Developing As part of wider trat help . mis- and mak-infc , the Met Office ran a pilot climate literacy campaign from February
strategies and efforts designed to raise o March 2025 with plans to continue and develop this campaign during 2025. A series of short, engaging videos were developed for social media channels — these
public awareness and foster a global d at target ible to climate The videos cover e d
culture of information integrity on variability, 3 and be viewed here https; 08aM
climate change, including through
trusted voices and influencers The videos are designed to toincrease resilience to disinformation. Taking a
behaviour change approach, we aimed to improve ‘capability’ by improving knowledge, ‘opportunity’ to see accurate information
by sharing content with a targeted audience on channels they already use, and reduce ‘motivation’ to share misinformation through increased exposure to accurate
information.
With a limited budget for a short period of time, the pilot campaign videos were viewed over 2 million times.
An ongoing campaign wil include videos on additional topics. We how we might trusted voices to ampiify and support
this campaign.
38| Met Office UK K Hayley Jones hayl K |c 3 the Royal developa
environmental journalists activists, | resource aimed at scientists. ‘Science C d Challenges: A s designed to equip climate sci
communicators and with the needed to y navig: i
The toolkit covers several key areas:
i ging
for engaging media media
Tips ing i uphold
P stress and anxiety
i d rewards of
This resource s publicly available i 8 and includes case studies from
39| Met Office UK K Hayley Jones hayl k| Countering Climate Sharing practical tools, methodsand | In July 2025, the Met Office launched a new Countering Climate Misinformation Network. We invited i d social
Network material to strengthen resilience scientists from across UK government and our academic partners to join the network.
against disinformation and promote
information integrity on climate change | Key objectives of the network are to:
dlimate in climate science.
“Brotect the reputation of individual organisations and the climate science community collectively.
Following an inital kick-off meeting, it is the intention that the Network will provide opportunities to share insights and best practice, discuss trends and co-develop.
approaches and campaigns. Coordinated support and advocacy could also be used to support each other and tackle immediate issues. Itis anticipated that guest
speakers such as climate scientists, media partners and fact checking organisations will be invited to provide insights
40 Juhi Jain Kenya Academia https://busara.global/ Juhi Jain juhi jain @busara global Countering Climate Disinformation Gathering and sharing data, rigorous is gly recognized as a major barrier [ low-and I di (LMICs), where Irh d
Through Behavioral Science in the research, evidence and knowledge on [ climate impacts are severe and trust in institutions i fragile. This is further compounded by research showing that disinformation i often financed and spread
Global South risks to climate information integrity, networks, 023). Yet, behavioral d the spread and belief in false
including disinformation and risks climate narratives, especially in LMIC: . To build truly c i feties, we must go beyond
related to Al and emerging technologies,
and impacts on climate action ~in line | Our approach to filling this gap is to identify social, howyouth and ind in LMICs perceive,
with UN Global Digital Compact, evaluate, and respond to cl lated We will and utilize
paragraph 35.¢ behavioral mechanisms to understand the belief in and sharing of false climate narratives.
By the end of the project, we aim based insights into spreads, identifying h
shape the belief, d sharing of for trategi
civl society actors, and inter false d Busara is specially equipped to
derive this outcome with our deep expertise in behavioral science, experience in fragile and low-trust contexts, and across
mission-driven research organization, we are uniquely positioned to co-create grounded, scalable, and science-based strategies that protect the integrity of climate
information and empower evidence-based climate action.
49| United Nations Human Kenya International https://unhabitat. org/ Lova Jansson I , methodsand | This pi the C; tion: Strat to Climate Change C for Local Leaders i a practical guide designed to help habitat. -

Settlements Programme (UN-
Habitat)

organization

communication for local leaders

Sharing p

against disinformation and promote
information integrity on climate change

gers, and traditional lead Iy add mis- through strategic
communication. Recognizing that local leaders play a vital role in their communities’ wellbeing, the document emphasizes that climate change is an urgent, cross-
cutting challenge that affects all aspects of urban development ~ from health and housing to infrastructure and economic growth.

The guide of clear, targeted in climate risks, nd driving
sustainable behaviour. It highlights how misinformation, scientifc jargon, fear-based d
discourse. Instead, leaders to frame goals - such

social inclusion, and resilience building.

f leaders from the tailored, actionable
strategies to combat denial, disinformation and inaction. It advises leaders on how to engage citizens across various platforms ~ including speeches, social media,
and public consultations ~ while promoting optimism, trust, and community partnerships.

Ultimately, this use
and create healthier, more resilient cities.

tool to counter climate misinformation, mobilize support for climate action,

local-leaders_Full-publication pdf



https://observatorio.veigadealmeida.edu.br/verde/
https://www.metoffice.gov.uk/
https://www.elrha.org/resource/busara-groundwork-report
https://fukuoka.unhabitat.org/wp-content/uploads/2025/02/Climate-change-communication-for-local-leaders_Full-publication.pdf
https://fukuoka.unhabitat.org/wp-content/uploads/2025/02/Climate-change-communication-for-local-leaders_Full-publication.pdf
https://fukuoka.unhabitat.org/wp-content/uploads/2025/02/Climate-change-communication-for-local-leaders_Full-publication.pdf

51 Didrios do Clima Brazil Civil society https://diariosdoclima.org.br/ Stefano Wrobleski stefano@infoamazonia.org | Opening the Didrios do Clima toolbox: | sharing practical tools, methodsand | A 90-minute “show & tell” workshop desig journalists, researchers, and in
methods, data and practical guide to I methods, grity he session presents, from start to finish,
y promote [ how Didrios do Clima operates to collect, clean, classify, and publish municipal regulatory acts in a machine-readable and human-traceable format.
environmental policies information integrity on climate change
With Didrios do Clima, itis no longer necessary fcial by one to read their content and search for relevant information. Instead, itis
now possib on blished in hundreds of citis.
The acts collected by Didrios do Clima are related fimate issues. technical flow into something that
, laboratories, research with.
The workshop also explains how this framework can be applied directly to combat d reg, we present a mini-playbook for
checking official claims against what is published in municipal journals, identifying ps, d
bly. To ensure I d read) , enabling particip leave with concrete methods for
integrating the tool into their routines.
av and replicable method p Journalists,research
policies, reduce
Didrios do Climais maintained by six civil & king data: #Colabora, Eco Nordeste, Envolverde,
InfoAmazonia, ((o))eco, and Open Knowledge Brasil
53/ Badvertising United Kingdom | Civil society www.badverts.org Veronica Wignall k| Fossil fuel Sponsorship | Sharing practical tools, methodsand | ‘Badvertising'is a to stop adverts and e This i 1
Bans materials to strengthen resilience fuels. Badvertising is 2 project of the New Weather Institute, and works closely with Adfree Cities. 1/1
against disinformation and promote kers+Toolkit+Badvertising+10.pdf
h i UK councils o introduce Low Carbon Advertising and Sponsorship Policies. These aim to stop disinformation at source
while supporting climate, health and clean air policies.
Edinburgh: https://www.badverts duces-landmark fossil
Sheffield: htt badvert Js-out-p policy
Badvertising prod Ikits and direct advice. We share learnings with ] h
and Resistance A L'Agression Publicitaire
Our aim s that the UK ' yle'legislation b 1 major polluters. We
thietes and goal.
Spain and France have taken ; g has Uk ing part in a parli on d
sponsorship ban.
"Clean advertising" polluters. High-carbon advertisingis blocking sustainable behaviour change and pushing up emissions,
as well as ining grity i between polluters and jtural buy social
license and political i e
b i integrity, with major f pres
harms caused by polluter marketing.*
57[1ucn Switzerland (HQ) [ International 1UCN.org Anique Hillorand anique hilbrand@iucn.org | The Bonn Challenge: A Pathway for | Sharing practical tools, methodsand | We prop Bonn Cf restore 350 million hectares of degraded land by 0P30
organization Climate Action i tion Agenda on Information Integrity. The restoration of . nature-based L yetitisi i h iuen_org/Ei
promote ing, and i i in 2011 and bring: d nature-based it NCRLIMCYVUOKocBqM1E2 1
evidence. By integrating the Bonn Challenge into the Action Agenda, we aim to promote fact-based b
restoration (FLR), and counter narratives that distort or undermine its impact. https://restorationbarometer.org
This proposal,ttled “Restoring Truth: Promoting Information Integrity through the Bonn Challenge”, seeks to strengthen climate communication around restoration
efforts through key actions
1 Restoration Barometer ~ supp: restoration data, case studies
2 ing i by new pledges and e
3. Restoring Truth Campaign —a multil from Bonn Challenge countries.
With particip 1UCN, WRI,Intiative 20x20, and AFR100, and Germany the intiative will einforce the scientific credibilty of
restoration, center voices from the Global South, and ensure that FLR trusted and i global climate discourse.
60| Infoverde Sustental Brasil Civilsociety @infoverdesustentabllidade Daniela Ribeiro foverds meio ping 3 5 b https://www.nfoverde.com.br;
ailcom P trat d efforts designed to raise
informar, inspirar e conectar pessoas | public awareness and foster aglobal | Em nossas i 30 de pr G materiais relevant d
culture of information integrity on fontes confiiveis.
climate change, including through
sted Despertara eampliar o tas ¢ principal pilar.
61| REPROTAI - Rede de Brasil Civil society @reprotai Tatiane dos Anjos tatiane_18_2006@yahoo.com.b |Juventudes e Mudangas Climdticas | Developing da Agao: Juventudes e Mudangas Climati

Protagonistas em Agdo de
Itapagipe

Mattos

v

strategies and efforts designed to raise
public awareness and foster a global
culture of information integrity on
climate change, including through
trusted voices and influencers

Organizagao Responsével: REPROTAI - Rede de Protagonistas em Agao de Itapagipe
Local de Atuagao: Salvador, Bahia, Uruguai
Periodo: De 05 10 de Setembro de 2025

Objetivo:
Conscientizar a populagdo a lutar pelas mudangas climaticas.

Descrigso da Ag
Aagao propde realizar formagBes em comunicagio popular sobre mudancas climéticas, abordando também o tema do racismo ambiental. Serdo realizadas oficinas
d I i dol A

utilizando i °
fe 5 di los pros

forma de combater a desinformagso e ampliar a voz das juventudes frente a crise climitica.

Publico-Alvo:
Criancas, adolescentes e jovens

Parcerias Confirmadas:

Escola Senta Luzia
Instituto de Mulheres Negras Luiza Mahin
cAMMPI

Casa de Oragdo Mariazinha

Centro de Arte e Meio Ambiente

Escola Comunitria Luiza Mahin

cese

Resoonsavel oela Proposta:
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64] science Academy Egypt Private sector | https://magicinver Marwa Shaheen d Egypt beheira komhamada Developing communications campaigns, el ke &l ko) e A k] |
m strategies and efforts designed to raise
public awareness and foster a global -
culture of information integrity on
climate change, including through B - Academy & Egypt** 5O it
trusted voices and influencers
“*Science Academy** & Hiti
i demy** is an P prepare a creative and & through**
#*Teaching **programming, robotics, artificialintelligence, and modern technology *
**practical projects** .
. garten to ylevel *
**Integration of Science, Technology, Innovation & Sustainability**
The Academy blends **science, technology, robotics, and AI** into its programs in an applied, hands-on manner *
““itaims to * ** through proj on**
*stud design real, has * water scarcity, food security, and -
Key Programs &
Courses in Scratch, Python, Arduino, EV3, EV6, and beginner-level Al *
d projects that link students to real-world .
65| Universidade do Estadodo | Brasil Academia https://www.uepa.br Wanderson Alexandre | w.quinto@uepa.br Hackathon: Combate 3 Desinformagdo | sharing practical tools, methodsand | O Hackathon “ na Satde e Meio Ambiente”, d pela Integridad It Climaticas,
Paré (UEPA) dasilva Quinto naSaiide e I articulada da da COP-30. jornalistas e
promote & i
Equipes multii mentores, i itals, icat biental, bots
d , com i d i
itais e presenciais, ld locais, fortalecend: confianca pblica em
informagdes cientificas verificadas.
o por mét protétipos, a ampliaao do alcance digital, o
o do formagdo de i ¢
adaptagio e replicabili s resultadt
Sustentavel, para as (DS 13), (0DS 4), (ODS 3) e (ODS 16). Como legado, o
hibrido, i 3 i
globais e inspirado pelos principios e metas da COP-30.
66 Santo Amaro Verde Brazil Civilsociety t Alves Verde Developing communications campaigns, | The Santo Amaro " d jes to raise promote the integrity of climate
Pessoa com strategies and efforts designed to raise | change information within favelas. Through 3  and accessible language,
public awareness and foster aglobal | agendas—such as COP30—into local narratives. i v,
culture of information integrity on combats misinformation, and promotes a culture of environmental responsibility and collective action.
climate change, including through
trusted voices and influencers
67| Baskent University Unesco | Turkey, Academia unescochair baskent.edu.tr Iclal Alev Degim iad136@gmail.com Utilizing New Media for Climate Action: | Developing communications campaigns, | The UNESCO Chair on Cultural Heritage and Digital Memory at Baskent University proposes a targeted initiative to ady i h through 18/Docu
Chair Flannagan The Vanishing Waters of Lake Tuz (Salt  [strategies and efforts designed to raise | new media tools, focusing on information integrity and trusted storytelling. This action will center on a pilot case study: “The Vanishing Waters of Lake Tuz", which t
Lake in Turkey) public awareness and foster aglobal |addresses Turkey's second- impact of c
culture of information integrity on onf
climate change, including through This case del for using tools such as short-form vid ted expl web maps, L
trusted voices and influencers and social media narratives our digital memory and 3 paigs ®
farmers, ecologists, and cultural heritage experts—to ensure authenticity and community trust.
Key components include:
B short for platforms d d science-backed data;
B0 3
B8 digital influencer parti d artists ;
B media lteracy toolkit for youth to v
By combining cultural insight with digital innovation, this project promotes not only butals brid global
urgency. The Lake Tuz case will be used to evaluate for broader application.
As @ UNESCO Chair, we aim to offer this as a can counter
and reinforce a global culture of climate responsibility.
69| Vijoriya Foundation india Civil society https://foundation.vijoriya.com/about-us [Arjun Singh Vijoriya com Developing communications campaigns, | To mark World Environment Day 2025, launched titled “My Pledge to the Planet”, in association with UNEP, to raise Id

d to raise
public awareness and foster a global
culture of information integrity on
climate change, including through
trusted voices and influencers

bout plastic pollution and its link to cl invited students, teachers, and citizens worldwide
video pledge stating: “Let's Beat Together”. These short posted on social media
submitted via an online form to build a Digital Wall of Pledges, showcasing unified action from across the globe.

share a 10-second
d

The iniiative received participation d 31 institutions, includ NGOs, and youth Hundreds of pledges were
recorded, shared, thousands d digital certificates, recognizing their commitment
to climate action.

Plastic pollution is a major climate issue, 8 hroughout its lifecycle 3
and hi 0P30 th fimate mitigation, ., and youth participation.

Vijoriya Foundation seeks to scale this model globally with and integration



https://magicinvention.info/
https://drive.google.com/drive/folders/1GF267WyeOinmbaXoExk60N-UOsJka7-4?usp=sharing
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72[amazonia no ar brasil Private sector | https://amazonianoar.com.br/ Mariana Tupiassu marytuplassu@gmail.com 0 Jornalismo em Defesa da Amazbnia | Supporting the protection of jornalistica base em um principio https://www.instagram.com/btamazonia/
cardoso environmental journalists, activists, Nosso emt a
communicators and scientists p G G I da Amazénia; e 0 jornalistas,
lares, ativistas e cientistas ambientais que atuam na regio.
Diante d “Amaznia no A se posiciona como um espago de
resisténcia, Trabalhamos lado a digenas, quilombolas, ribeirinhas, movimentos sociais e centros de pesquisa para
em narrativas potentes, i
Acreditamos que comunicar a Amazdnia vai além de informar: é proteger defende. Por isso, des de protegdo para
de direitos hi 1
Buscamos de estimulando mais justa, diversa e comprometida com a
verdade.
@ essas acdes, com out tivas globs
q d os direitos h d do planeta.
73] Casa de Abelha Brasil Private sector t ia Maria Magalhdes Gincana Ecocultural: Mobilizagéo Developing communications campaigns, | A Gincana Ecocultural é uma = & transforma escol le.com/file/d/182LIN_hkCi
tural Pinto educativa p limatica nas |strate d to raise fentizagio ambi 2 liméticas. Realizada a0 longo de tré: de criangas, i1SuqOF /view?usp=drive link
bi d foster aglobal | professores, famil e i promovem a integridade da informagdo climética de
culture of information integrity on forma lidica, acessivel e pratica.
climate change, including through
sted i I dem na pr 3 i e impact i longo da
Gincana, mais de 24 toneladas de foram 37 escolas participantes. O destinado a familias [
para geragdo de renda, fortalecendo 40 e aga
projeto é a producd feita pelos proprios al écnico. Os vid
3 13 - Agio contra a mud 2 2 lima, com I simples,
verdade cientifica e vozes confidveis.
com 2 & aGincana para fortalecer

informago sobre o clima e pode ser replicada em diferentes contextos sociais e territoriais.

WHAT TO FIX (whattofix.tech) has consolidated a global archive of all of the Facebook and Instagram accounts that have been part of Meta's

74| WHAT TO FIX Netherelands | Civil society whattofix.tech Victoire Rio victoire@whattofix.tech Meta's Partner Publisher Archive Gathering and sharing data, rigorous
research, evidence and knowledge on | programs since 2019. This unique archive is about to be launched as  public website (monetization.wf), allowing anyone to query the monetization status of a CLalMi/view?usp=sharing
risks to climate information integrity, | given account. By exposing who made money from Meta, the archive provides the receipts showing how Facebook and Instagram have been incentivizing and
and risks g widespr as wellas fueling generative Al, with major environmental implications.
related to Al and emerging technologies,
and impacts on climate action —inline | WHAT TO FIX (WTF) exemplifies the vision of paragraph 35(e] of the UN Global Digital Compact by systematically collecting, analyzing, and openly sharing cases that
with UN Global Digital Compact, reveal the real-world risks of social media platforms. As a non-profit dedicated to tech policy and accountability, WTF has buit a unique evidence base, including
paragraph 35.¢ multi-year analyses of the Meta Publisher Archive and models. This sh and financial
tives offered to bad blish pread of Iy impacting the global information integity.
Through reports, policy briefs, and public datasets, WTF makes these findings freely available to governments, cvil society, academia, and industry. In doing 50, it
fulfils the Compact's call to “exchange and make publicly available best practices” in ways that are both y rigorous and levant. Its as
its June 2025 report on Meta’s possible EU through ties to Russia putnik, and its 2025 Social Media Monetization report - turn
complex technical realites into actionable insights that support informed regulation, platform governance, and public awareness,
WTF's approach is multi-stakeholder: it engages regulators, journalists, lawyers, researchers, and advocacy networks, ensuring shared knowledge is not just
archived but its focus on t systemic risk mapping, and open dissemination of findings makes it a global leader in
building the evidence base that paragraph 35(e) envisions.
Inaworld are shaped by I lled narratives, WTF provides transparency and a tool that forces
reshaping of platform policies. Showcasing WTF's work globally would amplify a proven model for in
75| Vertle média France Private sector | https://vert.eco Coline Vigot eco “Chaleurs actuelles” e 3 and access to trustworthy information. Yet today, with I
Cii trate d efforts designed to raise ving L6AF342DkaZ32usp=sharing,
public awareness and foster a global
culture of information integrity on I response, Vert, a 100% independent French medi issues d launched "Chaleurs
climate change, including through Actuelles" in January 2025. This new editorial section and newsletter i d the role of in undermining
sted lact
Its mission is to make the systemic issues of the cli i 3 ks with understand,
debate, and act.
We have already:
- Published the spread of hetori Rugy and of false
climate information across mainstream media.
- Partnered with other media such as StreetPress, and civil society fimat,  and to amplify impact.
Chaleurs Actuelles has proven . politically p falling into militant
postures.
Looking ahead, we aim to expand the project’s reach and impact by:
- Publishing climate misi lobbying, and
- Making accessible  engaging
- Developing new content—especiall videos and podcasts—to reach broader and more vulnerable audiences, including youth and underserved communities,
Through this work, formed, t, around in France and bord
76| Portal EcoDebate Brazil Private sector b Henrique Cortez Maintaining our ongoing agenda on ping igns, | The online mag: , 1SSN 2446-9394, is information. is selected and published
m.br climate change. Currently, itis the trate d efforts de d to raise ith a social d to be a tool for d reflection through formation, opinion pieces, and technical
fargest repository of research materials | public awareness and foster aglobal | articles, ipand i i gand
in Brazil. TAG: culture of information integrity on
2 br/tag/mu e, including through ¥ information, which is why the daily content and the database of articles and materials is free,
sted voices and influencers helping our readers build their own knowledge and critical awareness of reality.
EcoDebate content is "Copyleft” and may be copied, reproduced, and/or distributed.
the with nearly 3,500 articles published and available £ 2005, Ninety
percent of the articles cover the most recent scientifc research on the topic. All published content is available under the tag
81]Instituto Guerreiros da Saude | Brazil Civilsociety hitps://institutoguerreirosdasaude.com,br | Rosemilda Eva de Lima Guardids Uttima Chance | | Developing 3 a Uttima Chance | Brasil que Resiste é ilizaga mulheres j4 em andamento, com rod: 5 le.com/file/d/1MxsKIhfVzHNEGBCrIBmIVI70lPB
Rocha ailcom q / Guardians of the 2 d efforts designed to raise 3 3 1 5o confiavel, 2l I
Future — The Last Chance | Brazilthat | public awareness and foster aglobal [ Atuamos com rodas de conversa, plantio de arvores e producé ido, 5 i é
Resists' culture of information integrity on 6 Ges. Como parte da 30 de longo entros Climaticos Popul do, i
climate change, including through em defesa do meio ambiente.
trusted voices and influencers
The Guardians of the Future - The Last Chance | Brazil women-led mobilization already in progress, with d actions in
Ourgoalis i by delivering reliable information, ducati ity mobil we
operate through discussion circles, tree planting, and content production, toensure future

generations. As part of our long:-term vision, we aim to establish Popular Climate Centers for education, engagement, and advocacy in defense of the environment.
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83[ Amazonia Vox Brasil Private sector | www.amazoniavox.com Daniel Nardin Tavares | nardin.daniel@gmail com Climate Journalism: Fostering information o is an journalism database of local d K of freelancers, solutions journalism. The project _editores
approach and digital lteracy related to climate ks climate Journalism, whith dia and information literacy (MIL) directly into the journalistic production | _reforcam_abordagem_com_linguagem_simples_sobre_impactos
change process, tas editors. Through in Santa lzabel do Paré, within the metropolitan region of | _da_crise_climatica
Belém, 4 15 to 17 review its local impacts. This innovative action goes beyond traditional fact-checking by
focusing on participation in the duction process,
This v d and aware of 3 g help them
identify and distrust misinformation. Their participation boosts their self-esteem, especially when they see their names in the published reports' credits, and
connects them deeply with their region's reality.
For the school, to b journalism into d g the relevance of
classroom learning. The quality of Amazdnia Vox's cotent tudents' suggestions, ike d ke the content
Local idents feel like part of the process and share the reports with their social
networks, expanding the reach of Amazonian voices.
This collaborative approach s a powerful tool i the Instead of the youth of
part of its creation, valuing p journalism and
85/ Dr Victoria Harvey UK Academia Victoria Harvey in UK advertising the d sharing data, rigorous | Antonio Guterres has called for advertising and PR agencies to ditch their fossilfuel clients, but so far, advertising for big oil perpetuates and manipulates the public ~|See above in main text
research, evidence and knowledge on  into thinking oil and gas are a safe part of our future. My (1) into the UK found that even very senior leaders n the industry want
risks to climate information integrity, | their agencies to ditch fossilfuel clients - but this is fought against by vested interests from trade bodies and global agency CEOs who want to retail fossil fuel
including disinformation and risks money.
related to Al and emerging technologies,
and impacts on climate action —in line | This is pertinent for COP 30 - which is being promoted by one of the worlds largest PR companies, Edelman who also happens to greenwash on behalf of many oil
with UN Global Digital Compact, and gas giants.
paragraph 35.¢
It's important to know that senior figures in the UK Ad market, the 3rd largest globally and first for creativity, really want to ditch the disinformation from fossilfuel
advertising, PR and sponsorship.
ueaeprints.uea.ac.uk/id/eprint/99660/
https://cast.ac.uk for-c h d-social briefing-40-denial-and-del "
the-role-of-the-trade-bodies-in-climate-inaction.pdf
a 40 que atrasam a Unido-,
. s
86 Global Wind Energy Council | Portugal Private sector | gwec.net Nina Melkonyan GWEC ‘War Room the  sharing data, rigorous | Disinformation about renewables, particularly wind energy, has intensified in recent years, fuelling delaying or and undermining kysh!
Initiative research, evidence and based policy. As this challenge grows, so does the need for rooted in credible evidence, rapid action, and global reach.
risks to climate information integrity, [ In response, the Global Wind Energy Council (GWEC) is launching the Wind Energy Disinformation War Room~—an industry-led, multi-stakeholder initative to track,
including disinformation and risks analyse, and counter the growing wave of mis/disinformation targeting wind energy. Building on GWEC's 2024 C¢ Summit at
related to Al and emerging technologies, | Wilton Park and existing Climate Action Against (cAAD), ouncil (GSCC), the UN Information
and impacts on climate action —in line [ Integrity Unit, and the Brazil COP30 Presidency, this project establishes a systemic response to a systemic threat.
with UN Global Digital Compact, Using Al platform, GWECis that provides real- e ttern recognition, p
paragraph 35.¢ and sentiment analysis. The platformis fed by 2 ’s network of devel d national associations, and is overseen by a
dedicated multi-stakeholder Task Force.
The Task Force willturn these insights into action by:
D bunking and
Elevating trusted voices from affected communities and industry
prod bi for policymaker.
Supporting emerging markets in responding to disinformation that threatens project viability.
While for wind energy, the War her , with the I I of d local
discourse and restoring trust in climate solutions.
87 The Danish Library Association | Denmark Civilsociety https://db.dk/ Thomas Sture tsr@db.dk WEEK17 ping i . | WEEK17 (week number and 17 SDGs) is  nationwide Theme UN's17 Based on a di/weekl
Rasmussen strategies and efforts designed to raise | joint local library campaign building on grass roots, citizen involvement and information around the SDG's
public awareness and foster aglobal | WEEK17 activates i ibrari otheri d civil society. WEEK17 takes place at the local libraries.
culture of information integrity on
climate change, including through WEEK17 started in Denmark in 2023. In 2025 over 85 libraries (out of 98 municipal liraries in DK) took part in the Danish WEEK17, with over 350 local partners. And
sted 75 Library Pilots outside Denmark (in 9 d s besides DK). The basic idea s that local libraries work with the importance of the SDG's
in coop
Centrally, we support the national partners p posters,
ect. We also run a common countdown up to WEEK17 - SDG 1in Week one, SDG 2 in week two and 50 on.
We believe in the slogan — Leave no one behind. $o to join the campaign al the local library needs to do is an exhibition og organize an event on the SDG's. However
most o the ibraries do a ot more.
COLLABORATION
WEEK17 is working together with EBLIDA, Nordic L and we have p with Sustainable d The
Green Library Week (UK/CILIP) for further collaboration
WEEK17 LIBRARY PILOTS
P with countries,
We already have an international WEEK17 “logo". We can also offer guidance for your work efforts f you want to come on board, and afterwards a workshop if
more ibraries would ike to participate.
Just send a mailto tsr@db.dk, to Thomas Sture Rasmussen, The Danish Library and we'll find need to do to get started
90| Alhassan Pereira lbrahim Nigeria Civil society https://www.tunaniha.org Alhassan Pereira lbrahim | apereira@tunaning.org 1dentifying local dynamics of climate | Gathering and sharing data, rigorous | We are conducting an ongoing study that explores how climate misinformation spreads in Nigeria and how itnfluences public awareness, attitudes, and actions
misinformation in Nigeria research, evidence and around , especially most at high risk of climate related disasters such as flooding and drought. We identify the nature and source
risks to climate information integrity, | of climate misinformation, and how that ties in with both local beliefs, and existing national measures to counteract climate change. And in particular will explore the
including disinformation and risks impact of climate-related beliefs and narratives on key areas which include farming practices, increasing violent clashes between farmers and pastoralists. The
related to Al technologies, y more effective practi in Nigeria,
and impacts on climate action ~ n line
with UN Global Digital Compact,
paragraph 35.¢
92| University of Melbourne Australia Academia https://crankyuncle.com/ John Cook jocook@unimelb.edu.au Cranky Uncle: Fostering information | The Cranky Uncle game was created by cognitive d cl John Cook and the social good
public resilience against climate and digital lteracy related to climate | Drawing upon Cook's extensive research in psychology and , the Cranky theory layers with
misinformation change the tools to combat climate misinformation. Inoculation theory finds that aweakened form of (e.8. by expl

techniques used to mislead), we can 8 real Cranky y merges Cook's research with captivating
gamification elements. Engaging players through a blend of cartoons, humor, and immersive gameplay, the game equips them with the ability to identify and

counter the to undermine the t I the G , a cartoon
explains to players how f denial, of artof chy king and d of logical
fallacies, p: the loyed by to The award non-profit

game s freely available to the general public and has been adopted in classrooms across the world as wellas translated into 15 languages. The game has also led to
publication of a scientific paper which won the Publication Award from The Institute for Information Literacy at Purdue University. The successful impact of the
Cranky Uncle game led UNICEF and the Sabin Vaccine Institute to commission a vaccine version of the game, to empower communities and overcome barriers to

3 applicability of a critical



https://we.tl/t-kY6hNJjMKV
https://db2030.dk/week17/
https://www.tunanihq.org/
https://crankyuncle.com/

93[sups! Switzerland | Academia https://meta wikimedia.org/wiki/Visualizin [lolanda Pensa d @supsich 1 y Sharing p , methodsand | “Visual Analytics for Sustainability and Climate Ch. Kipedia and supportin \gagement” is 2 tool and an https://meta wikimedia.org/wiki/Visualizing_sustainability_and_cli
_sustainability_and_climate_change_on_ Climate Change: open I applied research related Wikipedia. The project helps measure | mate_change_on_ Wikipedia
Wikipedia contenton supporting promote this d partners,
community engagement information integrity on ci h and he pacity of Wikipedia climate change.
In practice, in collaboration with Wikimedia proj and , the p users to evaluate
and monitor the quality and quantity of articles related Wikipedia
can pplied to any starting from Wikidata. A prototype designed for articles related to the Italian
and onh i
The project (2025-2029) s led by the Institute of Design at SUPSI, in collaboration with Wiki Education Foundation, Wikimedistas de Uruguay, Wikiin Africa and
Open Climate Campaign, with the endorsement of Wikimedia ltaia and supported by the SNSF (10.003.183). Research team: lolanda Pensa (concept and principal
investigator), Giovanni designer), Chiara Somajn age Ross, Nicole Schwitter, Cristian Scapozza and Florian Maximilian
Meer.
96| Wikimedia Australia Australia Civil society https://wikimedia.org.au/ Belinda Spry. i Environment Protecti (EPA) | sharing practical tools, methods and | Wikimedia Australia supported Olivia, a Wikipedian in Residence for three months at the Environment Protection Agency in Victoria (Australia). Using her legal https://wikimedia.org.au/wiki/EPA_Wikimedian_in_Residence
Wikimedian in Residence i background and international experience P ths the EPA matters to provide
against ion and promote  [up i Wikipedia. The focus was scientific information on Australian envir 3 it d promotion of environment
information integrity on climate change | quality and environmental protections.
Olivia also ran a short training and information session with EPA staff to encourage them to become Wikipedia editors and add scientifc information about the
environment and climate change.
Overall 23 new added to rticles, 35 images uploaded and 277 scientific ref dded, to relevant Wikipedia
articles, which are al uubhc\vzva\\ab\e'orreadmgand reuse. These included articles on th lian plasti waste management and
dump sites, S0 far the articles have b d or read 272,000 times by Australians and
international audiences online,
98] Skeptical Science UsA International https://skepticalscience com Baerbel Winkler givefactsa Sharing practical tools, methods and isan and (formally a by John Cook in ‘docs/COP30-Call-to-Action-
organization i i mis-and i 2007, The main purpose i limate solutions, featuring 250 ience pdf
disinformation against disinformation and promote | rebuttals of climate myths. The websi ined by a team of acad d voll i d published research.
information integrity on climate change | The Sk rebuttals iple levels, g basic, intermediate, and ey
as “global warming is not happening”, “It's not caused by human activity”, “Climate impacts are not bad”, and “C| too hard”
most of the website’s traffic, with some individual rebuttals viewed more than 20,000 times per month. They are listed by popularity, fixed numbers (for ease of
reference), or taxonomic categories for ease of access.
g Handbook in 20 languag dvice on how false claims. The Conspiracy
y (available i guage mnemonic CONSPIR to rgmgmherthekzytramsanspwm:ytheanesand helps with
yi ponding & The Consensus 3 languag about the
scientific consensus.
tes critical thinking tools. With the help of the FLICC you can more easily recognize mis- and techniques used
in i FLCC experts, logi 3 , cherry picking, and
conspiracy theories
100] ACT Climate Labs United Kingdom | International https://www.actclimatelabs.org ke ACT Climate Labs: Our approach and ping icati igns, | From the streets of Birmingham to rural Brazil, ACT Climate Labs works where climate debates are fiercest, and trust s fragile. le.comy/file/d; DFIE
organization m impact strategies and efforts designed to raise Jview?usp=drive link
public awareness and foster aglobal | When people hear about climate change in a way they trust —from a neighbour, a local paper, a familiar voice on the radio ~ they listen. We work where climate
culture of information integrity on policy is under attack, uniti information integrity.
climate change, including through
trusted voices and influencers We focus on the “Persuadables” — open to change to false facts and g p
in way: Identy. Actoss Europe, Bati, an the UK, we monitr emerging threats o cimate truth and respm\d
fast with credible, relatable messages
Inthe UK, significant misunderstanding exists around the transition to low carbon energy and understanding of the challenges associated with gas was low. Using
trusted media, we created an engaging campaign that shared a simple fact: “No matter how much we dril it won't lower bills.” 74% heard this for the first time,
agreement that gas dependence harms the UK rose 47%, and the lielihood of exploring renewable energy more than doubled.
In Birmingham, UK, low-emission traffic measures faced fierce backlash, fuelled by claims they were unfair and harmful. Relatable local peaple highighted the
benefits of cleaner, safer streets. Support for “Nelghbourhoods should be for people, not cars” rose 40%, and residents increased public transport use.
In Northeast Brazil we acampaign to counter e energy
to regional pride, livelinoods, and environmental stewards|
We prove that by trusted in shared identity, it can counter misunderstandings, strengthen resilience, and
support climate action —even in the most contested spaces.
101{ CUFA - Central Unica Das Brazil Civilsociety https://cufa.org.br/ Lucas Henrique lucashenriqueffr@gmail.com | F30- Favela 30 Developing igns, 30, World Forum of Favelas on Climate, d placing favelas and peripheral h I 1hs6A- Pl
Favelas trat d efforts designed to raise | center of . withinthe COP30 agenda, o be held n Brazl. The proposal s based on ies, historicall 61 h
public awareness and foster a global precisely pacts of , such as floods, droughts, and heat waves.
culture of information integrity on
climate change, including through Theintative, ed by CUPA (CentralUnica das Favelas),aims to democatizethe cimate debate through lectures, meeting, reports, and conferences, gathering
trusted ti o the Expo Favela Innovation, while in the more than 60
countries where CUFA s , also be held, with reports integrated ints be presented at the F30 Forum, in Pard,
alongside COP30.
d COP30's 5 i ‘ge adaptation, bl wersity
preservation, and justie. I i i but v reality of s, where
aceess o basic resources In timesof it more i
CUFA already has a strong e with init 255.0.5 Rio Grande do Sul, for the i and other
mbilzations that s aver RS 870 mion nd distributed more than 50 thousand tos of foo i recent years. This experience reinforces its legitimacy in leading
Favela 30.
The Forum will bring together community leaders, experts, and activists, report on climate, sustainabilty, and
justice, becoming an f in the global
10| Transparency International | Global Civil society https://www.transparency.org/en/ Aron Suba big Developing communicatons campaigns, | nformaton integrty nclimae negotiaans s compromised by th undue nfuenceof foss uel and athr ighpoling industry n heir le.com/file/d)
llut in fforts designed to raise [ participation in national delegations, observers, v t COPs undermine climate talks - and dilute the
climate talks pubhc awavenessindfnsteriglubi\ integity of , as they p i ion to advance their interests. See for example evidence on this here:
culture of information integrity on - i i
climate change, including through Transp: b i d has been calling for specific poli address the undue influence of big polluters in
trusted voices and influencers UNFCCCand COPs, , if adopted, would information integrity in ge. In the action, his problem
based on our research and the policy recommendations and measures we propose for addressing them - improving climate information integrity.
103 La Ruta del Clima Costa Rica Civil society https://larutadelclima.org/ d La Ruta del Clima Podcast Sharing practical tools, methodsand | La Ruta del Clima podcast is an initiative issues i Itis a platform that shares the views of
org materials to strengthen resilience politcians from across the region on climate action and human rights. Through this being shared in a transp v
d promote y and activists perspective. The r g g and pr e i
information integrity on ci h perspectives fthe world tobe hear E 10 share their experiences regarding climate
h fectations and the research this region. The tounify s their capaciti
address climate impacts. The work of the organization goes beyond looking to compare and analyze the information shared during the podcast, it also looks for a
wat that al this information can be used by communities to demand their rights and take action, and also take this information to draw attention of international
climate negotiators at the UNFCCC on facts, rights and people’s need
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Civilsociety

https:

Lucy von Sturmer

lucy@creativesforclimate.co

Creatives for Climate Movement

Deve\eplngmmmumcalmnsrampalgns, Crestves for CAmate K the word' argest network of , uniting 6, da
f toraise i Founded in 2019, and recognized by the UN High Level Champions Race to Zero, we work to reverse the creative industry's role | y2Tu_VALN38zm-QNa91qo/edit?tat
mmragmba\ in trusted global network to confront it
culture of information integrity on
3 3
trusted voices and influencers
- Built an ‘insider movement’of ag starting with lient;
- Launched The Ethical lliance across 10 countries, ban fossil fuel clients, adopt h practices, and co-create a new

blueprint for information integrity.

- Built a brand initiative driving commitments towards fossil free procurement

- Partnered with Oxford Net Zero to advance serviced emissions, 2025,

~Trained 5,000+ professionals through the Creatives for Climate Academy , with f Watch Marketing
fimate C science and

f thousands, including:

(with Clientearth), h global media

- Greenwash Swatch (with Planet Tracker), them
What's Next:
- Worksh in the digital sp:
- Industry
- Continued mobilization of agencies, brands, and professionals to prove the Hree, integrity-
Private sector | www.mamofilmes.com.br Mara Mouréo mara@mamofiimes.combr | MUITO ALEM DO LUCRO / FAR BEYOND | Developing communications campaigns, | We can promote an exhibition of MUITO ALEM DO LUCRO / FAR thatis going to 2nd n Brazil. Here is the | https//youtu.be/UPz_RUryfQd

PROFIT

d to raise

trailer: - be/UPz_RUryfQd

public awareness and foster a global
culture of information integrity on
climate change, including through
trusted voices and influencers

‘The movie is very aligned with Climate Change, but we can show parts of it publicly, but not the hall movie yet because itis going to be released soon.

Italso plays a critical role in promoting best practices and holding brands accountable for their human rights and
environmental impacts across their supply chains.

What Fuels Fashion? spolhgh!s mfer fashion brands and retailers’ their climate and energy ractices and impacts in their own
the use and climate finance, j ,

and advocacy. The 2024 eition nd the 2025 launched

The Fashion Transpareney Index Brad - Climat Ediio s a natonal acaptaton of What Fus Fashin, g the pi of Brazil's

brands on key climate indicators.The next edition will be released in October 2025.

Both lose the fashion’s role in for the sector. These tools
helpcvlsocety understand which data brands ar sharing and how it can be used for informed action.
I the lead-up to COP-30, our goal is to expand the reach of these initiatives, amplify climate awareness in fashion, and push for evidence-based policy change.

Without visibility and data, fashion remains excluded from climate strategies, leaving millions of vulnerable workers behind.

d supporta

Academia htt Edson Capoano edson.capoano@espm.br Climate Moral Compass: An evidence- | Developing icati igns, | This action p of aresearch "Moral Compass' to diagnose the climate i Jand: d I 103WA:
i trat d efforts designed to raise strategies, offering an grity link
information integrity by aligning the | public awareness and foster a global
climate message with the public's core | culture of information integity on The project’s research provides a y of data, based on the analysis of 21, ), 60 news articles, and the participation of
values i s g throug in aroups. The core ofthe action i the sharing al s main tool: the MQF-A (Moral Foundations Questionnaire adapted for the
sted “This validated moral terrain.* The key finding 3
people’s values are primarily based on Harm/Care and Faimess/Cheating, the online pubh( debate is often dominated by polarizing arguments based on
saturated . leading to anxiety and disengagement.
. dlear g Tofoster a culture of integrity and engagement, strategies must
the primary values of Harm/Care and meess/(hganng This that (focusing on human stories over
presents tead and iz isi'  akey from the youth. This action
o and a clear guide thatis , trustworthy, integrity.
1 Civilsociety Paula Emannuele Santos | paulie@nacuia.org Clima de Verdade (Climate of Truth) Developingcommunicatonscampign, | The Cims de Verdade (lmate of Truth) iniiative hrmgs together the Committee of Popular Communicators from the Lowlands of Belém I
Amaral fforts designed to raise m the perspe the Amazon's peripheries. Our goal s to desig trate d
pubh( awﬂrmessﬂndfnsmraglnba\ information, 3
culture of information integrity on and community influencers as key protagonists.
climate change, including through
sted i The Committee operates as a . social 3 ia outreach,
wrkshopsand il atheings I Vlneralenelghborhood, These actions are gukled by acces 3 igh impactful
slogans such s: “The climate cannot wat. Neiher can the truth”,“Clnate justice ¢, “To talk . you must listen to trans
voices”, and climate are rooted
The initative also takes shap igh cultural interventions in public sp: paste posters,
symbolic ication with ons. By combil i d the
defense of information integrity, Clima de Verdade buld
From the Lowlands of Belém, lobally: the truth emerg dit g that we can defend the Amazon and
our collective right to well-being,
1 International https: Andielija Kedzic kedzic.andjelja@gmail.com | Fighting C ion through | Sharing p , methods and
organization n Systematic Capacity Building & materials to strengthen resilience This initiative is led by a team of young media and i i ia, Swed Romania, Germany,
Investigations against disinformation and promote | and Georgia. It consists y aspects: providing ige through our , tacti (eg. climate
denial i i i the climate activist etc.) actors foss firms, influencers,
)and i ion campaigns, as well media, digital, op d climate lieracy.
Another aspect is capacity building, where we are currently equipping journalists, s well as hosting the e e
help them lead with facts, justice, inclusivity, and knowledge. Additionally, we are focused on monitoring i (ona
As we are in the early stages ps, fals will be adjusted based on is will
the ici test, observation, and interviews usmg mixed research methods. Addmona”y, we
will expl such as prof I background, income, age, and g [
researchis crucial, ies have shown that the design of fiteracy e pmvided
itself.
8ly supp believe in. We in the most
important climate spaces.
Best regards,
Andielija Kedzic
1 Civil society https://fashionrevolutionbrasil.org/ Isabella Luglio isabella@fashionrevolution.org | Unveiling Fashion’s Climate Impact | Promoting transparency and Fashion Revolution, the world's largest greater transp: , submitsits key research initiatives: What Fuels Fashion? | httos://wwiw.fashionrevolution.org/transparenc
Through Transparency digital b Fashion Transp: Brazil—
help address financialincentives for | We believe transparency is a critical tool to address me climate rsis — we can only manage what e can messure. reliable, ble, and
foster Journalists,invest , unions, and workers ~ to hold brands
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116{Instituto Palavra Aberta | Brazil Civil society www.educamidia.org.br Daniela Machado danielamachado@palavraaberta | Media Literacy and Climate Change -5 | sharing practical tools, methods and | The e-book 5 Contributions of Media Literacy to Addressing the Climate Crisis is an initiative by EducaMidia aimed at equipping educators with practical tools to
EducaMidia orgbr Practical Tips for Teachers I foster e Designed h dlimatica/
promote informed, the most f our time.
information integrity on climate change | The publication highlights how both the consumption and creation of media can play a pivotal respond ge. It
includes five adaptable, ligned activities that can t
By promoting media lteracy as  this fabl v d resilience
— key priorities for any -thinking ed
117|Planéte Amazone France International https://planeteamazone.org/ Ana Flavia Lessa Indigenous t 3 is , Caeur de la Terre Mére, directed by of Pl 8 Princess Esmeralda of ft/a-propos;
organization Disinformation trat d efforts designed to raise | Belgium. ly to the Amazon, v of
public awareness and foster aglobal | Through powerful images, it reveals both the beauty gty of the forest, P ecocide driven by d
culture of information integrity on political inaction solutions, P , and the [
3 g throug us that not the past or the future, but the present. And their counsel, rooted in millenary knowledge, is essential for
sted
The documentary could be presented at COP30, followed by an open d strengthen authentic narratives.
For further information, please contact:
121{Forum on Informationand | France Civilsociety Kath Information Integrity, | Sharing practical tools, methodsand | Launched in February 2025 by th f the Rep: ‘Armenia and the Republic of Brac, the workstream of the International
Democracy org Climate Change and Other I 3 t ‘ges of the information h issues. It v h
Environmental Issues promote exper d from States of the Partnership exchange best
information integrity on climate change | practices, and foster global cooperation on the matter.
Through o d id f information fimate and
issues, looking atissues such track: tjournalists. It takes a broad persp the issue, but
related environmental topics such as biodiversity or land use.
It policy makers and civil p regulatory
and y approaches and Afinal rept P » 2 implement
ambitious pol grity
Italso feeds into international processes such as the G20, the COP30, the COP17 and is closely aligned with the Global Initative on Information Integity on Climate
Change.
12| Universidade Estadual Brazil Academia hitps://www2.unesp.br/ Raquel Cabral br 2030 veloping communications campaigns, | The Agenda 2030 Guide is an e-book resulting from the collective work of e (Unesp) University of Brasilia (UnB). It I 1akalGZML
Paulista Jilio de Mesquita strategies and efforts designed to raise | was born from an active listening and i localizing e9y7Hj
Filho (Unesp) public awareness and foster aglobal | Development Goals (SDG) to the realities of the Global South, role of its impact on education
culture of information integrity on Researchers from Unesp and UnB initially developed this work in response to the process of integrating extension activities in ia,
climate change, including through Brazilian universities. The goal was to support the by providing a high-quality guidance on structuring projects
sted i ing cli y h hts e pics. This Brazilian Professor Thiago
Gehre, one of the editors of the book and a member of the National Commission on the SDGs (CNODS). It contributed to advancing the debate on the
institutionalization of SDG 18, focused on Ethnic-Racial Equality, proposed in the Guide alongside two other new SDGs: SDG 19 on Culture, Art, and Communication;
and SDG 20 on the Rights of Indigenous Peoples and Traditional C t proposal of an SDG the strategic
Currently, SDG 18 has been by the Brazilian 19are v The English
version of the Agenda 2030 Guide, published in 2025, seeks to contribute to public andto i of the work, fostering
international i information integr free and pu resource.
123|Global Covenant of Mayors | Belgium International https://www.globalcovenantofmayors.org | Marnie McGregor ities and Climate | Sharing practical tools, methodsand | As the world" the Global Covenant of Mayors for Climate & Energy (GC
for Climate & Energy (GCoM) organization mayors.org Information Integrity materials to strengthen resilience information integity is essential , and enabling ambitious climate policies. As trusted P
promote 3 and local leaders need to be represented in international efforts to defend the integrity of
information integrity on climate change | climate information. GCoM published a rep d to counter Inp: ip with C40
les, GCoM is developing a set of actions to counter q the tools, evidence, and
ips they need h and Monitoring: Research to map sources, narratives, and impacts of climate disinformation on city climate
action. Rapid Establishing a structured syst allsizesin e timely,
evidence-based communication. Practical Toolboxes: Developing toolkits tailored for mayors, city staff, and i Cap: & ing 3
workshops, and peer-to-peer exchanges to build i the world. Publi il society,
media, and youth networks at local and global events to strengthen teracy and ips: Aligning city initiatiy
and advocating for recognition i GCoM is committed to participating in a COP30 global
ialogue on cities and climate information integrity, bringing together local and 3 i
information tools, methods and materials
124/ Global Climate and Health | USA/ Global | Civilsociety. https://climateandhealthaliance.org/ | Or Jeni Miller jeni.miller@climateandhealthall | Break the Fossil Influence Developing Break led by GCHA, is a global d counter the fossilfuel industry's disinformation—especially its capture of PR and h bil
Aliance ance.org d designed to raise | advertising d delay cl he-fossikinfl
public awareness and foster a global
culture of information integrity on By leveraging the health community's moral authority and procure fossilfuel clients, sending a strong
climate change, including through market signal that public il not align with harm. This credibilty and helps erode the
trusted voices and influencers fossil fuel industry's “social license” and safeguards the integrity of climate and health advocacy.
Aligned with the Mutirdo for Information Integrity on Climate Change and the UN Global Digital Compact, the campaign produces data, research, and tools to reveal
how fossilfuel interests undermine information integrity, while linking these risks to health harms. It equips health organizations to recognize and resist
tact PR firms, and d health.
Through trusted voices— public health fost Iture of information integrity, and calls for transparency
and accountability in PR and advertising. In doing so, it disrupts the financial incentives behind climate disinformation and offers a scalable model to disempower
fossil fuel influence worldwide.
125 Museu das Aguas Brasileiras | Brazi International Liliana Pena Naval liliana@uft.edu.br Youth and Climate Information The Braziian Water Museum (Museu das Aguas Brasileiras) proposes the action “Water, Climate and Truth: Building Information Integrity”, focused on I 1ght

(Brazilian Water Museum)

organization

Developing communications campaigns,
trate d eff d to raise

trustin climate information and through participatory strategies. This action seeks to highlight the

public awareness and foster a global
culture of information integrity on
climate change, including through
trusted

interdependence between water and climate systems, d both
The initiative d in cultural, scientifi

based perspectives. Drawing from the
trusted voices—such as educators, Indigenous and traditional leaders, youth, scientists, and

I mission,

accessible, and water security.

Key activities include:

Storytelling by climate and g
Digital and social media [ tchecked, and plify key messages.
h-led dial der the “Espago Aguas,” empowering co-create narratives for information

integrity.

d virtual culture, and science y and resiience.
By combininy tural knowledge, the aplatform of ensuring that climate
communication is not only fact-based but also rooted in empathy, equty, participation. The action contributes directly to the goals of COP-30 by
i integrity, resist and climate as central to

sustainable futures.

bQm9Ya zgVkDQ2usp=sharing
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126 itaipu Binacional Brasil International www itaipu.gov.br Romeu Rufino de Bruns b c Developing Altaipu série de agdes de [T a crise do clima, divulgando informacgo | httos://itaipudigital-
organization Neto trate d efforts designed to raise [ Unma delas € o curso gratuito sobre Mudangas h ¢ itaipu_gov_br/EbwgsG
public awareness and foster aglobal | Climaticas, por meio da Escola ltaipu para Sustentabilidade (EIS). Com 40 horas, o curso & 2024ej 1125 inscritos GEs! s
culture of information integrity on Uma nova turma com 84 o dltimo dia 11 de agosto. Nas redes sociais,  EIS produz o podcast Dislogos Sustentdveis,
3 e Itaipu, por meio de seus Nicleos d foia
trusted voices and influencers realizagdo de Atila ano. Ao todo, foram 21
21 cidades-sedes dos N dosul, d pessoas. Em agosto, teve inicio uma nova
iniciativa dos Ncleos, limtica de 600
jovens por seis h Iém de duas horas cada, totalizando 10 horas de formago. Além
dessas agbes, a ltaipu esta finalizando a elaboragdo de um site paraa COP. mudancas
climaticas, adivulgagio O site traré um guia elaborado a partir de
idos do Knight Center for Journalism in th lizad promover a fimética, como I
combaté-las. O site entraré no ar na primeira quinzena de setembro.
127 PoMuC 11 - Programa Politica | Brazi International hitps://www.giz.de/en/worldwide/12055. |Carolina Coelho de ComunicAGAO Sharing practical tools, methodsand | O Guia de Ct \GRO Climatica & 5 Jornalistas, s da sociedad b ] b
sobre Mudanga do Clima organization htm Climtica no Brasil i i produgio idos claros, estraté iniciativa busca qualificar a comunicago no Brasil,
against d promote La @ 30 p desafios & sticas, da COP30.
information integrity on climate change
¢ .0 , dicas prticas e los aplica do sobre a definicdo de publicos-alvo, a
2 fi daptagio d formatos e linguagens. O ia por basead:
e i 5 g
Um d tr social de 1t 5 de eft ICTl e SEEG),
latori de politicas climticas e NDCs, dados de 5 Portal Brasileiro de Dados Abertos. Ao
promover o redso criativo desses dados, a iniciativa transforma informag3o té  mobilizador, fortal i
a participagdo social.
Entre os resultad d : ampliar a capacidade té utilizar dados na dtica; tornar 2 ivel
ientada a solugBes; apoiar a a tivas alinhadas 3 stica; e estimular ticas de Assim, o mitigagdo e
adaptago.
og fortalecer i 0 Brasil, do ciéncia, dados abertos e sociedade na busca por
. i
129( Aditi Ramesh United States | Civil society hitps://checkmyads.org Aditi Ramesh Online B t | Promoting transparency and In April 2025, Check My Ads Institute and Vermont State Representative Monique Priestley introduced the Building Better Online Businesses Act the Qz8pPuQ_tR
accountabiliy in digital advertisingto [ Vermont State House Committee on Commerce and is the the internet. Today, | ycPdBUBO07tpo0BVGIIH2mCQQeaXw?e=uAuzYd
help address financialincentives for | that business model is broken. In the absence of governance and oversight, advertising technology ("adtech) intermediaries have been found to place ads on it
d foster and , such as websites known to host Child Sexual Abuse Material ("CSAM"), piracy, and climate disinformation.
climate information integrity
The BBOB Act would put a stop to the self-dealing and abuse plaguing the adtech competition and parency
standards. It advertiser bout where and how their ads run — and ensure they get the most value from
their advertising investments.
The BBOB Act would:
1. Place Limits on C : a both sides of the digital
2. Establish a Duty of Care for AdTech Brokers: Adtech vendors would be required to act n the interests of the advertiser and publisher clients they serve.
3. Require Know Your Customer (KYC) Rules: The financial sector has long been required to verify who it does business with to prevent fraud and money laundering.
AdTech brokers would be held to the same standard.
4. Mandate Transparency: All AdTech brokers would be required to provide full Page URL and log-level transparency so that advertisers can actually check where
their ads run, which Ived, and how bet
The BBOB Actis a bold policy framework that any federal, state, or canadopt tog back to ad d publishers, whilst
131|Knight Center for Journalism | United States of | Academia htcenter.utexas.edu/ Rosental Calmon Alves tal.ah i ut Climate Journalism and COP30: From | Sharing practical tools, methods and it Center is running a series of trilingual webinars (Climate Coverage and COPs: Tool limate and ” ign-up-
inthe Americas at the America u science to d fighting experts. More than 1,700 people have already enroled! We also are about to launch (Mooc) i
University of Texas disinformation promote | called Climate Journalism and COP30: From science ions and fighting disi Both the webinar jimed at t
information integrity on lists and information integrity.
132 InfoAmazonia Brazil Civilsociety https://infoamazonia.org/ Stefano Wrobleski stefano@infoamazonia.org | BOTO: A Community-Centered Chatbot | Sharing practical tools, methodsand | BOTO i the i the Amazon, one of the regions | hitps://infoamazonia.org/boto
to Strengthen Climate Informa lobal narratives of WhatsApp, platform
Integrity in the Amazon against disinformation and promote | Brazil, BOTO delivers reliable, localized, and evi i -quently exposed to misleading or false information about
information integrity on climate change ~|deforestation, illegal mining, wildfires, and pollution.
hat mak it design. Using it e gh participatory
processes involving focus groups, usabilly testing, and iterative feedback loops with Amazonian audiences. This ensures that the tool reflects the real inform:
needs, fits users, thereby
Using Large Languag LMs), BOTO i with the rigor of investigative j and By It
3 and identify misi tomake In doing 50,
ctly to media, information, and digital literacy i and
amplifying local voices in global environmental debates.
By sharing BOTO as a practical, replicable, open source tool, ims to inspire ciy  journalists, and p adopt and join
our project, The how Al, journali Iz an be combined to promote information integity on environmental and
climate issues, aligning with the Callto Action “Mutirdo”) for Information Integrity on Climate Change in the lead up to COP30.
135 Fenaj - Federagao Nacional | Brasil Civilsociety https://fenaj.org.br/ Samira de Castro fenaj@fenaj.org.br um planeta ping . | chamada para Acdo: "Nenhum Jornalismo em um Planeta Morto" f harter-
dos Jornalistas morto trate d efforts d dtoraise (A A Jornalistas (Fl)) e a =1 dos Jornalist: de todo 0 mundo para um mutiréo global pela on-climate-action

public awareness and foster a global
culture of information integrity on

integridade da informagdo climitica, em preparagdo para a COP30.

. & throug mais urg tempo -, a e
trusted 2 dever de expor os impactos d as solugdes possiveis, priorizando vozes das comunidades mas afetadas,
como o5 povos da Amazonia.
Este mutirdo propde:
© Aplicar as melh 4 atica,
o Exigir & par a
© Reduzir a pegada ambiental d 5 , alinhando pratica ao d
© Fortalecer i i ito soci
s ai ] i dos. Na COP30, levaremos ndo apenas

Juntos, pressionaremos por politicas publicas que



https://itaipudigital-my.sharepoint.com/:b:/g/personal/romeu_itaipu_gov_br/Ebwg8G6Ftj5NvWGtFWUr5mkB00aUGzlkBS9qjhwy6Wj63A?e=Ciml6G
https://itaipudigital-my.sharepoint.com/:b:/g/personal/romeu_itaipu_gov_br/Ebwg8G6Ftj5NvWGtFWUr5mkB00aUGzlkBS9qjhwy6Wj63A?e=Ciml6G
https://itaipudigital-my.sharepoint.com/:b:/g/personal/romeu_itaipu_gov_br/Ebwg8G6Ftj5NvWGtFWUr5mkB00aUGzlkBS9qjhwy6Wj63A?e=Ciml6G
https://guia-comunicacao-climatica.com.br/
https://checkmyads.sharepoint.com/:b:/g/EbRHESWQZBpPuQ_tRycPd8UBOo7tpoO6VGlIH2mcQQeaXw?e=uAuzY4
https://checkmyads.sharepoint.com/:b:/g/EbRHESWQZBpPuQ_tRycPd8UBOo7tpoO6VGlIH2mcQQeaXw?e=uAuzY4
https://infoamazonia.org/boto
https://www.ifj.org/media-centre/news/detail/article/ifj-charter-on-climate-action
https://www.ifj.org/media-centre/news/detail/article/ifj-charter-on-climate-action

Brazil

Private sector

www.agiresg.com

Acting World - An
intervention in the Legal Amazon region
in the state of Mato Grosso, the state
that deforests the most (Agir Por Um
Mundo Sustentdvel - Uma intervengo
na regido de Amazénia Legal no Estado
de MT, 0 estado que mas desmata)

Fostering

change

information power of h hip and its role in information we will produce four
and digital lteracy related to climate A the Legal Amazon of northern Mato Grosso. h
I rural and 0DS 13: Action lmate Change. They also aim to enhance education, wareness, nd both human
and imate change mitigation, adaptati treduction, and early warning.
Itis vital to in P P f the students, allowing us

to share the perspectives of those who have grown up in this region of the Brazilian Amazon.
Inlne it the Gl Acton Mot ") for the Ity offorato, on Clivats Change I preration for COF30 this project shgnswith e (), which
on g
The documentary format employs a i of visual, auditory, and information, tellstories, and issues like climate
change. Ths pprosch not only nfcrs and educstes bt i nsires election thoughinterviews,archivlfooage,and stontellng.Documentares can evoke

ions and perspectives, helping i Like all f they have the power to shape opinions and raise
awareness about social, cultural, environmental, and historical matters.

i to film festivals, and shared on social media. Notably, Mato Grosso has been the state
in recent years,

with the in the Brazil;

Sharing practical tools, methods and

Japan International https://www.unic.or jp Kaoru Nemoto nemoto@un.org “Promise of 1.59C. Act now to stop. Developingcommunicatons compigrs United Nations Information Centre, Tokyo (UNIC Tokyo) has been running “Prormise of 1.5” climate campaign with lapanese media since 2022. In 2025, 169 lapanese
organization ¢ e " toraise have joined \paign; they are all members of the SOG Media Compact, a global collaboration framework between the UN and media.
campaign pubht awareness and foster a glaba\
culture of information integrity on Through the power of media d publ 2 the bout the need
3 e o 1.52C based o facts and science, 2 to propose effective climate action, and 3] to ncourage behavioralchane
trusted voices and influencers
In support of 169 partners, UNIC Tokyo has designed th i and audi wellas and
limate change with authentity by linking them to trusted sientsts, weather d ince 2024, , UNIC
 in which participating g backed by
science. In view of change, UNIC with atrusted for social
media dissemination.
In support of media partners, UNIC d experts, p and briefings by officials, often in
collaboration with thinktanks and climate NGOs.
The campaign titl, slogan, statement, logo, and visual assets have with seasoned creat gh the Creative
Volunteers scheme of Hakuhodo, a signatory of the UN Global Compact. Hakuhodo h
campaign has brought to people’s awareness and behaviors, to be reflected in the campaign de:
ttaly Academia hitps://www.cmcc it ‘A Digital against Climate Sharing practical tools, methodsand | The “Digital Academy against Climate Change s developed under the Adaptation AGOR ot v by CMcC
o i i Foundation. The equip citizens and g d The
promote w p i
on empowering d information, understand the impact of disnformation, and
engage in informed discussions. Reg i ings and fact- g efforts,
and deci ino i
1 Brazil Ana Maria Amorim ana correia@ipea gov.br Ponto Ipea Developing communications campaigns, | The Ponto Ipea podcast, produced by the Institute for Applied Economic Research [\pea), Taunched tothe theme of ci h
Correia strategies and efforts designed toraise | Across eight episodes, the podcast featured i v and climate activists
public awareness and foster aglobal | timely perspectives on the climate crisis
culture of information integrity on
climate change, including through imed a young and adult audiences, th season explored cricl opicssuch a enery ransion, imat usice sustainable fnancing, mining,inovaton, and
Fach episode addressed  speciic theme, Ipea's
life, and elements of Brazil the script to foster d engagement.
Theseason brought together ntable vices uch 5 Stnia Gusiaa (Minister ofndignous Peoples), Ana Toi (ExecutiveDiecor of COP30, and Luciana Servo
(President of Ipea). Guilherme Del from the periphery of Recife) are examples of voices that highlight local
struggles and help humanize the climate debate,
with g ad) tive format, lived experiences, helping to demystify climate concepts
and ampl ften absent from “This action aligns with Ipea’s mission to promote the dissemination of knowledge and foster informed
dialogue between research, policy, and society. To expand accessibility, the project also foresees the publication of the episode scripts in book format.
The to highlight the cli da in the lead-up to COP30, which wil be held in Brazil.
England International Jamie Clarke Jamie.Cl the Energy ping . | with an estimated 1, 8 the brink ga global y Backed by, Partially (please specify in the Action summary)
organization m Transition: A Brazilian pilot proj trat d efforts designed to raise e new regulatory d political tum, Brazil's justand i ion in
Wind Policy from bi d foster aglobal | the Global South,
disinformation using strategic culture of information integrity on
advertising s 8 throug! immediate threat. Rising p farization and
sted d Brazil's energy i As the world looks to Brazilin
the lead-up to COP30, the ke re extraordinarily high
Though this experimentl poject, OEP and ACT wilp , and design,
innovative, ey local
This project willbe an inoculate Its designed to deliver two to three distinct advertising campaign
two selected narratives.
The e practical insights, which will be used to inform the design and implementation of
for . d the world
v exploration phase and again at ibuting to a
ahead of COP30 and the lead-up to COP31 in Australi i parallels, diff
and Global North contexts
1 Canada Academia ™ And Resilience Against In response to the Call to Action for Information Integrity on Climate Change, the Information Integrity Lab will contribute a major report emerging from the 2025

a through
Research, Best Practices, and Policy
Innovation: the Summit

oncl ‘This summit convenes leading researchers, policymakers, journalists, civil society actors, and from

, document, and counter the escalating threat of climate disinformation.

against d promote

on Climate Disinformation

The report distills findings from a year-long research collaboration trends, linked
to Al and digtal platforms, the impacts of 1t highlights case studies from diverse
contexts, including fossil-fuel-funded disinformation, state-linked narratives, and platform amplification of misleading content.

of the h I d p
disinformation. This includes:

, methods, and policy appr L

Al-aided analysis;
Policy innovations from multiple jurisdictions, balancing information integrity with freedom of expression;

Community-driven strategies amplifying trusted local voices and Indigenous knowledge;

platform g transp: data, advert behind false claims.

By gathering, and sharing this evide he Callto Action’s objective of mnsahdalmg dat, knowledge, and tools to
promote information integrity it will e for 1 d ; while

the COP30 pr



https://drive.google.com/drive/folders/1-09WuCqaLXRbRPKgjgjC3GJj2SpnHwK1?usp=sharing
https://drive.google.com/drive/folders/1-09WuCqaLXRbRPKgjgjC3GJj2SpnHwK1?usp=sharing
https://mega.nz/folder/sPM1CbYT#aN_OGzSyIGNfqB0sD0BZ5Q
https://agoraclimatedisinfo.eu/
https://docs.google.com/document/d/1whhxfGjyoj7Q2aqxtN9FUJXn0mXi2jTkD8EAoFaY4zg/edit?usp=sharing
https://docs.google.com/document/d/1whhxfGjyoj7Q2aqxtN9FUJXn0mXi2jTkD8EAoFaY4zg/edit?usp=sharing
https://climatedisinformationsummit.zohobackstage.ca/InfoLabSummit#/agenda?day=1&lang=en
https://climatedisinformationsummit.zohobackstage.ca/InfoLabSummit#/agenda?day=1&lang=en

15| Interdisciplinary Observatory |Braczi Academia https://obsinterclima.eco.br Janaina Pinto / Bruna | jana.bras@gmail.com / “Vibes of Climate” and “Climate Sharing practical tools, methods and | OIMC develops research, training, and advocacy lated webinars, library with over 4,000
on Climate Change (OIMC s Bataglia brunabataglia@gmail.com Emergency Course: Introductory materials to strengthen resilience images, and the publication of books, polic papers, academic papers, an the Cadernos do OIMC seres StsM1_BqAPpYaXH,
the acronym in Portuguese) Module” promote
communication tools information integrity on ci in Brazi has led OIMC tools for licymakers, and the broader public. |I0SEMLODBIGCMi, https://obsinterclima.eco.br/modulos/
on the t i through the production of teaching material. OIMC's ‘Introductory Module’ of the ‘Climate Emergency
Course’ (CEC) comprises classes that provide information on the actors and practices involved in climate disinformation in Brazil and worldwide. The course is
offered interested p: of package, " ted, the lecture recordings, and a lesson plan,
allowing classes to be easily replicated and improved.
Dueto based on , its teaching research
widely requested by institutes, cducaton departments, schoos he mistries of Education nd Healt, t\!y halls,
courts of justice, UN system entities, companies, large-scale newspapers and cultural facilties from allregions of the country.
broader publicis Criando um Clima (Vibes of Climate], a series of short videos for social
media launched in 2025. It b The first set of videos
focused on ts used by in Braziland
147|InfluenceMap United Kingdom | Civil society https://influencemap.org/ Faye Holder faye holder@influencemap.org | LobbyMap Gathering and sharing data, rigorous LohhyMap (lobbymap.org) is the world's leading global platform tracking and v gag dexchtml
research, evidence and d misleading barrier with 1.5°C. LobbyMap
risks to climate information integrity, [ addresses this through rigorous, howing h d trade bodies
including disinformation and risks
related to Al g 1,000 maj 300+ industry associations globally, covering all maig topics
and line  [such uN process, GHG regulations, and the energy transition. Updated weekly, d publicises ving
with UN Global Digital Compact, activity, filling a vital transparency gap.
paragraph 35.¢
between b h dvocacy, LobbyMap hel Ital d b
benchmarks, grounded in IPCC findings, t the investors, p These
policy formed by i d
InfluenceMap works with investors (including Climate Action 100+), media, civil society, legal analysts, and directly with companies and associations. LobbyMap's
demand and with science and the goals of the Paris Agreement.
148| Chartered Institute of Library | United Kingdom | Civilsociety. www.ciip.org.uk Yvonne Morris. yvonne morris@cilip.org.uk Empnwermg Libraries as Hubs for Sharing practical tools, methodsand | The Green Libraries Campaign is building i i [ y, and
and Information Professionals Integrity and i y i ffectively. The Campaign is toactaskey | QCBFyaCkvnj?usp=drive_link
(e Cnmmumty Resilience promote
information integrity on climate change
The Campaign supports the goals of the ‘Call to Action for Information Itegrity on Climate Change by:
information ntegrty through rusted, resources
ing the library sector’s reach and counter climate disinformation.
i g through open-access tools and inclusive engagement.
P v progressin journey.
“Bxpanding international reach across v P 0
The Green Libraries Manifesto s a deliverable of the Green Librares Campaign. The im of the Manifesto is o brng th lbrary and information sector together
v hubs. To date t has been signed by 255 library services in 29 countries.
The seven pledges in the Manifesto cover the diffrent processes and activiies undertaken by lbraris,
Pledge four pledges to share and help people find verified information, and
understanding and help develop critical thinking,
To deepen impact and broaden adoption of Pledge 4 we are launch libraries to conduct a seff-audit of their climate
actions, working with 10 information growing Libraries Network
149 Instituto de Defesa de Brasil Civil society idec.org.br Elian Aurélio br L Sharing practical tools, methodsand | A partir do preé-k do Ob: deb: tém sido utilizad: dar aparénciade | Site doIdec: https://idec.org,br/greenwashing ; Guia de
Consurmidores - IDEC Brasil I trasand 5 d lima 0 5
against d promote P30, essas fal & como E encias d tempo, mas 5 &
information integrity on climate change | revestidos de verde. XQUft/viewusp=sharing
o 6rio se propde a ser digital éncias, estudos e ferramentas interativas para que qualquer pessoa possa dentificar e
questionar Ao mesmo t d 23 que tramita na
Justica, e que pode estabelecer paré proibir . 0 debate de pré-
langamento reunird vozes da 6rios e das pol blicas, ampliando a reflexd feti enfrentar
climatica
151 International Federation of | The Netherlands |International v ifla.org claire.mcguire@ifla.org Libraries for Information Integrity Sharing practical tools, methodsand | Embedded in schools, t iversit tat iders of accurate, eliable information, including | https://drive google.com/file/d/1ZNIp6sONMxss-
Library Associations and organization material to strengthen resilience information on global challenges like the climate crisis. QUEBKYUMKCSEk12Hh4/view?usp=drive link
Institutions against isinformation and promote | IFLA' itiaive, ibrarie for Informaion Inegrity, seeks to buld on this foundation and helplbraries uphald the UN's Global Princpls for Information Integrity,
information integrity resilience, parency in research. T IFLA's work
on Culture and Heritage for limate in which IFLA act ging perspectives from non- and cultural
Action for Climate line with the Paris A t
Outputs ofthisiniiatve nclude general awarenessrasing and the production of to0ls, methods and materialsto strengthen resience against disinformation and
promote nformation ntegrity IFLA has been Flibrary i with information integrity,
inLati the role of ibraries in South-East Asia and in Europe.
IFLA v pu ive, Easy to Implement, low-to-no Resource Media Literacy Interventions for Libraries and Information Professionals,
and launched a global to how libraries are being i in national and regional policy information integrity. This
TRLA the role of icati  which was published in April 2025. In July 2025, IFLA submitted
African university I and climate asap: c.
153 Conscious Advertising United Kingdom | Civil society https://www.consciousadnetwork.com | Alex Murray can Effective parency , the C aiingNetworkhes seod at th narsecion of adverting tachnology and hman ghts, Whatbegan s aceltn of https://www.consciousadnetwork.com/wp-
Network Advertising hat Works for Everyone digital ing concerned prof Is b intoa global v . united by a AN_Guiding-Principles_v12.pdf
help address financialincentives for  [common purpose - dvertising that works for
climate disinformation and foster
our has included:

- Research work on monetised extreme weather content on tech platforms, print and broadcast media in English, Spanish, Portuguese (covering Portugal and Brazil.
Engaging with advertisers, agencies and advised on monetisation policies f gle, Pinterest and TikTok. This
work s ongoing,

- We have worked (ngether with the Climate Action Against Disinformation (CAAD) coaliton during COPs since 2021, both on the ground as well s on their
. At our first C( gow, th were not aware of the threats to information integrity. For

ing research
corsoitisa :en(ra\ part of the iger\di

- We have worked to ensure that Healthy Incentives and advemsmg s role in funding threats to information integrity are understood by policymakers, governments

and stakeholders in multlateral iples for Information Integrity and in the Global Initiative for Information
Integrity.

For the advertising industry, we have created the CAN Guiding to hel with this mission and support healthy
int integrity. " lso provides case udento provide real world insights into conscious advertising in action. Our aim s to

help advert hrough P 3 iding Principles are here to help them on that journey.



https://obsinterclima.eco.br/
https://lobbymap.org/index.html
https://www.ifla.org/
https://drive.google.com/file/d/1ZNJp6s0NMxss-QtF8KyUhmkCSEk1zHh4/view?usp=drive_link
https://drive.google.com/file/d/1ZNJp6s0NMxss-QtF8KyUhmkCSEk1zHh4/view?usp=drive_link

Latin America

https://meta wikimedia.org/wiki/Justicia_c

Wiki for Human Rights Editing Campaign

Sharing practical tools, methods and

For thepast 3 year, the Working Group on Clmate ustice & Wikimedia pojectshas been oganiing the "Wii for Human Rights”campign i Lati Amercs,

focused on the tipe and the right t tris o rally Wikipedia and other Wikimedia projects editors and

promote
information integrity on climate change

on 3 multimedia, pollution and biodiversity loss, on
Wikipedia and Wikimedia projects.

Over the last years, created and impr the topic, and added +3000
photograph: d in Latin A

In the campaign, professional internships, and conduct panels with
international and regional experts to provide how to impr Wikimedia project d These acti

towards creating capacities among civil society to understand how they can use d other digital tools for

and promoting information integrity on climate change.

The Working Group on Climate Justice & Wikimedia Projects is formed by Wikimedia Argentina, Wikimedistas de Bolivia, Wikimedia Chile, Wikimedia Colombia,
WikiAccin Pert, Wikimedistas de la Universidad de La Plata, and Wikimedistas de Uruguay. The Working Group main focus i to promote information integrity on

‘amongst Welsh audiences

risks to climate information integrity,
including disinformation and risks
related to Al and emerging technologies,

d other justice ah iing and capacity building on digital skills, through Wikimedia campaigns organizing, through
P , and by d Latin America on the topic. Some of our audiences include youth and indigenous
leaders.

1 United Kingdom Leveraging to the d sharing data, rigorous | Building effective and ives that contribute i requires an in-depth of

foster climate information integrity | research, evidence and knowledge on | audiences’ motivations. Working in partnership with Net Zero Industry Wales, an via

participatory research and tested experimentally - that outlined the most effective frames for conveying Net Zero information to the Welsh population. Our
research identified current awareness, support, and views about decarbonisation, and used these insights to inform the Playbook.

and inline ped 6 nuanced alternative narratives to assess the impact of different ways of framing information on key outcomes. We tested these narratives
with UN Global Digital compacx, anationally f the Welsh population. Narrati Id either highlight different benefits of the decarbonisation of the
paragraph 35.¢ Welsh industry, or act as a control, which presented a technical description of Net Zero targets.
We found that whilst support for Net Zero as a concept v high, nat it really means and the strategies to achieve it is low and polarised. The
preferred frame across Wales was where we focussed on the benefits of decarbonisation on the climate and on people’s health.
Conversely, framing benefits through the lens of job opportunities created backlash, particularly in certain locations in Wales.
We found not all audiences are equally receptive to narratives about benefits; the oldest audiences (45-65+) and the youngest (18-24) n South Wales, were
significantly less likely to support messages on find 3 and attitudes
strategy to achieve Net Zero,
Our research provided first of its kind insights into Welsh citizens’ support, d acceptability of Net Zero essential first step towards
building information integrity and resilience.
158| We Mean Business Coalition | United States | Civilsociety. i o ¥ Engag Sharing p ,methodsand | Through its Responsible Policy Engagement (RPE) work program, the We Mean Business Coalition (WMBC) seeks to raise the standards and integrity of corporate learn more
o cli g g i d prevent the spread of their tions. Shaped by 13 i 2
Improved Corporate i promote i investors, b 'd NGOs, WMBC's RPE work has helped define ice in responsible by d i
information integrity on and ger corp climate-policy-engagement-reporting-template/; 3)
To counter cl i to policies they need 3 e g
with policymakers, customers, media and peers. e is disclose all which
and supports democratic processes.
e s launch in 2022, WMBC's RPE duced ing their corpe plans with
thei advocacy efforts. This work s guided by our RPE Taskforce, which s composed of representativs from BSR, COP, Ceres, Cimate Group, LG, High Level
Champions, InfluenceMap, SBTi, The B Team, and WBCSD. Together, we've influenced hundreds of companies
network of companies high-integrity
Key work program actions include:
RPE Framework: a set resources to levate their c
Ciimate Policy Engagement Reporting Template: a standardized annual reporting templ ides companies in e
Business Call for Accountabiliy: a cal o action with i d trad i i policy positions and
advocacy activities as part of UNFCCC processes.
159 Giulio Corsi United Kingdom | Academia hitps://www.cfi.acuk Giulio Corsi gesa0@cam.ac.uk Identifying Online Threats With AIM | sharing practical tools, methods and | Climate disinformation s one of the most urgent and threats facing today. for 141
(Authenticity & Impact Monitor) I the digital information environment on which politicalwil, public trust, and depend by | nwep: link
sgainst diinformaton and promote | coordinated campagns of deception. Th g i and 1o the harassment of sienists and jounalsts,and
information ntegrity on ci gly rely on the derived For example, images and through
socal latforms e being deployed not merely ascreative experiments, bt s deliberat tols to confuse audiences, o delegtimize cimatescence, nd to oy
effective policy.
Atthe very moment when continue to coal d the Paris A , scientific and multilateral
institutions risks erosion at the hands of these tactics. Disinformation does not only distort facts but corrodes trust i the possibility of collective action. Left
unchecked, this erosion undermines the very legitimacy of processes like COP30.
It against this critical background that we present AIM (Authenticty & : a real-time that samples
content strategically by d classifies and Al-generated content - focusing not just on what's misleading, but
i whatic andl charan hy millinne of anline 1care
160| AletheiaFact.org Brasil Civilsociety ww aletheiafact.org Tamirs Tinti Volcean Integridade Climtica Aleth h d sharing data, rigorous i 5 ima é condicd a 1 145G
Plataforma Aberta de Dados e research, evidence and d 0 projeto Integridade Climati o por meio de duas Wum link
Mobilzas3o pelaInformagao Cimitica |risks tocimate nformation integrity, | com inteligénciaartifca  supervisd humana para mapear, classificar ¢ antecipar € (2) hubs i i
and risks que fortalecema

related to Al and emerging technologies,

and impacts on climate action —in line | No Médulo 1, a Plataf G i 3 écnicas d gem natural para trisgem e detecsio de
with UN Global Digital Compact, drd t P éis multil [ , regido e g Para g dendncias de
paragraph 35. cidaddos passam por a i o Interfaces de g 2 2
denincias ¢ encaminhamentos  fontes confidveis. O mddulo prevé ainda elatr 6 lertas antecipados e pacotes de redagdes
ambientais, fortalecendo a politicas publi é
No Modulo 2, trés hubs-pil formardo até i , escutas pu i G is. U Kit
Popular de Checagem Climtica sera i . ré itéri ocas.
integrar ja aberta, dados multilingues, g dad iticos para jornalistas,

educadores e comunidades. A agao terd impacto imediato durante a COP 30 e criard um legado duradouro de integridade da informagdo no Brasil e além.



https://meta.wikimedia.org/wiki/Event:Wiki_por_los_Derechos_Humanos_2025
https://meta.wikimedia.org/wiki/Event:Wiki_por_los_Derechos_Humanos_2025
https://drive.google.com/drive/folders/1GVQz3Onv8UNo7UOenHnqotRZkFWIpTpU?usp=sharing
https://drive.google.com/drive/folders/1GVQz3Onv8UNo7UOenHnqotRZkFWIpTpU?usp=sharing
https://www.lcfi.ac.uk/
https://drive.google.com/drive/folders/141OaR9JwSxITol0GQZUjdnwPPhmnb-26?usp=drive_link
https://drive.google.com/drive/folders/141OaR9JwSxITol0GQZUjdnwPPhmnb-26?usp=drive_link
https://www.aletheiafact.org/
https://drive.google.com/drive/folders/1ASCpHwIsGRTfA6SI2j5Q6rn1uq796AWD?usp=share_link
https://drive.google.com/drive/folders/1ASCpHwIsGRTfA6SI2j5Q6rn1uq796AWD?usp=share_link

161] c40 Cities Global International hitps://www.c40.0rg/ Alessio Bail, Head of | abau@cd0.org URBAN ACTIONS FOR Developing Mayors are battling a surge of climate disinformation. This "culture war," driven by powerful interests, aims to delay emissions cuts by targeting initiatives like 15-
organisation [ organization Campaigns INTEGRITY: C40 CITIES EXPERIENCE | strategies and efforts designed to raise | minute cities and low- This and the abilty of city act. RhCkgenmVIOPMOtfPes3AbedRU/edit?tal
public awareness and foster a global
culture of information integrity on As anetwork of nearly 100 global cities, C40 is on the front lines. Our v . To fight back, we've
climate change, including through establshed anew Inclusion and Gobal Leadership Department and  Disinformation Taskforce. Our gal s o equip mayors an thei teams withthe taols o detect
trusted voices and influencers and counter false narratives, establishing C40 mayors as leaders in this fight.
Our actions so far:
Campaigns: We' tobuild Intondon, our “C\ean A Wins" campaign countered disnformation around the Ul Low
Emission Zone, resultng na 40% positive shift in mediasentiment.In Miln, our mobility. Our
I’ in the A" campaign engages audiences in cities ike Seattle, Joburg, Rio, and Bogots.
Knowledge: We provide cities and partners with toolkits, d training. Our "Disrupting Climat g igaged participants from 32
cities. The C: for cites. like "The Clean Air Zone Toolbox". We also facilitate mayoral
for peer-to-p e, worksh fossil fuel ad bans, produce the "Cities 1.5" podcast, and create engaging videos.
ca0 fimate Action Week, C40 Co-chair Mayor Khan and Vice Chair Mayor Hidalgo publicly
condemned climate disinfo in a joint op-ed in The Guardian. We collaborate with partners ike CAAD and GCoM to promote the positive benefits of climate action.
future forall
162 Ibict - Instituto Brasileiro de | Brasi hitps://ibict b Tiago Emmanuel Nunes | diretoria@ibict br Uis: Laboratdrio de Informagao paraa datasets |0 (us)é promover e preservar, ttps://lis bict b
Informagéo em Ciéncia e Braga Sustentabilidade related fficos, técnicos contribuindo ., em prol dos Objetivos d
Tecnologia Desenvaliimento Sustentivel (00S) o da Cidncl, Tecnaloglae Desde 2006, o LIS
Instituto iénciae SicV Brasil (Banco Nacional de Inventrios do Ciclo de Vida de Produtos
Brasileiros). O SICV
, residuos extragdo da p | 0 que facil impactos
ambientais resultantes da fabricagdo e utilizagio servico, permiti bem 0sicV Brasil
3 i € apoia-se
em outros servigos correlatos, como o Lavoisier <i bict.b "
o Meio Ambit dad tind na Rede Global de Acesso a Dados de
ACV (GLAD, na sigla em ingl >, 0 que produtos Por meio dessa
ferramenta, que tem i e elevado grau de i is ambientais d
i 3 P e ampliar
clima e economia verde.
164 Ibict - Instituto Brasileiro de | Brasi Government https://ibict br Tiago Emmanuel Nunes br Prémios ping icati igns, | Os Prémios Benchimol e Banco d de ido em 2004 para pensar a Amazénia em suas https://amazonia.bict br
Informagéo em Ciéncia e Braga Professor Samuel Benchimol e Banco da | strat d efforts designed to raise , estimulandoa criagdo e a de projetosa partir
Tecnologia d bi d foster a global justo. 0 i fed Nacional da
Consciente culture of information integrity on Indstria (CNI), d Gstrias da R iéncia e Tecnologia (IBICT), unidade de pesquisa do
i s g throug i ncia, Tecnologia ICTI). Desde a 12 edicdo, 187 premiagdes pelo Conselho de Instituid et
sted i indicagdes, it no exterior, "
pblicas e privadas, tod Amazbnia. Nesses 20 anos, foram de mais de 3.000 inscrigdes diretamente relacionadas
com o desenvolvimento da Regido Amazénica, originadas de quase ABiblioteca v Prémios 3
iniciativas d acervo ¢ d  permitindo a parafins
nais, cientificos, cultu nacional. Benchimol
ibict.br>, compdem . preserva, org
digdes dos Prémios, i para i
- i i duzid
168 Ibict - Instituto Brasileiro de | Brasi Government https://ibict.br Tiago Emmanuel Nunes | diretoria@ibict.br Minerva: Rede de Pesquisa para Gathering and sharing data, rigorous | Minerva é uma rede de pesquisa para promogzo da integridade da & if i ibict.br
Informagéo em Ciéncia e Braga Promogao da Integridade da Informacéo | research, evidence and & & de sol aneos globais: a o d falsas, cujos
Tecnologia risks to climate information integrity, e o de quase & do ainda d politicos, que vo do ameagas 3 saude
and risks dblica até d  alimentados por resposta do Estado.
related to Al and emerging technologies, | Para enfrentar o desafio a rede  realiza 3 projetos replicéveis  escaldveis: 1) Pliedo, parceria do Instituto Brasieiro de Informagao em Ciéncia e Tecnologia
and impacts on climate action ~in line | (1BICT) com a C Pessoal de Nivel (CAPES), 0 Conselho jentifico e NPa),a
with UN Global Digital Compact, Financiadora de Estudos e Projetos (Finep) e o Instituto de Pesquisa Econdmica Aplicada (Ipea), que fomenta projetos de pesquisa cientifica para entender como o
paragraph 35.¢ ecossistema da desinformagdo atua, aém de formar profissionais habiltados para idar com o tema; 2 Plataforma Multdisciplinar de Escuta Socia Digital, Combate
3 Desinformagéo e Promogdo aos Direitos Difusos (PMESDI), Ministério da ), que indexa dados publicos di
<index.minerva. bict br> sobre lacionados a politicas publicas
i i i 20 do bem-estar
3) Painel online de Detecggo de N ) que visa identificar
especificamente a ocorréncia da disseminagdo de informagdes falsas sobre vacinagao nas redes sociais.
170 bict - Instituto Brasileiro de | Brasil Government https://ibict.br Tiago Emmanuel Nunes | diretoria@ibict.br Civis: Plataforma de Ciéncia Cidada datasets |ACiséa interativa e colaborativa mais brangente e Ciéncia Cdada no Bras, desenvolvida pelo Instituto Basiiro de Informaao em Ciéncia e | itps//civisbit br
Informagéo em Ciéncia e Braga related 1 European Citizen Science (ECS) <ci >
Tecnologia contribuam e encia Cidada movimento pela berts, para
promover engajamento dados E a5
questd: portancia socia, ambiental e territoral. Atualmente,  Cvsrene mais de 340 iniciativas € projetos,além de ferramentas, cursos, gias, eventos na
srea, amaior p temiti i fencia Cidads, Desastres  Emergéncias Climiticas
que v e formagd tivas, projetos, f ' & como a Ciénci
i 2 encias climticas, Ges de: 1) C ; ealerta; 3) C 22
d0;4) posta, em agd a gestdo de riscos de desastres baseada , valorizando
saberes locals i Redugdo de RR i |, aplataforma
ci é 30 internacional éncia Cidad, gerando ic liticas piblicas. Ao fornecer
tedd espago de't replicar e ar Ciéncia Cidada
171] Observatério Internacional da | Brazi Civil society https://oijuventude.com br/ lan Lima Silva ian@oijuventude.combr Youth Voices for Climate at COP30 | | Fostering targeted media, information | O Vozes Jovens pelo Clima na COP30 & um programa nacional de i B d climética e & ampliagao do 16PZKucPfILESMUPN250i
Juventude | International Vozes Jovens pelo Clima na COP30 | and digtal iteracy related to climate na docl jovens de todos os bi d 1tks_xtcmiq
Youth Watch change é 05 debates da COP30, que seré realizada na Amazdnia em 2025.
0 programa é realizado pelo Ob 1 ) UNESCO no Brasil e a Secretaria Municipal de Meio Ambiente e Clima
do Rio de Janeiro, fortalecend tudes brasil
0 curso é estruturado em dez médulos divididos em trés blocos temdticos: mud: i @ ] 5 e
4 d i de discussii dos d
caso, d dif — académi list Gblicos, ativistas e lc
perspectivas e rigor cientffico.
C 12 jovens serdo selecionad integrar omunicgdo Cimtica d Jventude,recebendo scompanhamento técnico. Fes
& i Gdos d i 0P30, traduzindo informagdes

I & idad d Ao
b prog integridade d

, valorizagao das vozes dos territérios e
b de decis



https://drive.google.com/drive/folders/1ePZKucPfJLEsMuP6N2s0i7tkS_xtCmjQ?usp=sharing
https://drive.google.com/drive/folders/1ePZKucPfJLEsMuP6N2s0i7tkS_xtCmjQ?usp=sharing

172|Climate Change and Urban | Argentina, Academia https://data.lacurbanhealth.org/ Katy Indvik Kbi2e@drexel.edu The Climate Change and Urban Health | Sharing practical tools, methods and research p Irole in with reliabl tent, and bout the health impacts of change on LCPYCWIEIRIPOAY vh
Health in Latin America Brazi, Chile, in Latin America Open Data Portal and | materials to strengthen resilience human health, informing and supporting planning and decision-making. Ensuring that research is available to the community and policy actors who need tis a uiTsaMag_qT! 1
(SALURBAL-Climate) Colombia, City Profiles: promote promote fimate and health and integrity. 78Rtpof=truesd=true
Guatemala, information integrity and drive action | information integrity on climate change
Mexico, Peru, on climate change and health Developed as part of the Climate Change and Urban Health in Latin America (SALURBAL-Climate) initiative, the SALURBAL Portal allows users to explore key metrics
United States related to urban environments, climate change exposures, health risks, and health outcomes across 371 cities in 11 countries in Latin America. Our data catalog
d harmonized to the region. lic data resource
empowers users with accessible context, explanations, and interactive features available of
urban health research urban policy and Inmany cases, wailable at the n census tract level, alowing
for important comparisons and reflections both between and within cites.
Wt the SAVURAL Portal,SALURBAL Gy Poffes have o desghed or aur ol and corwity partnes 0 el eplre valble data by ty,compare
tion as desired. Together, the SALURBAL Portal and City Profiles represent an important effort to advance
local d health data integrity Latin American region
173 Ibict - Instituto Brasileiro de | Brasi hitps://ibict b Tiago Emmanuel Nunes | diretoria@ibict br Canal Ciéncia: Portal de Divulgagio | Sharing practical tools, methodsand | Canal Ciéncia é o Divulgagso Cientifica (DC) dos esft Lo
Informagéo em Ciéncia e Braga Cientifica e Tecnoldgica I iéncia e Tecnologia (IBICT), um dos na e socledade,
Tecnologia against disinformation and promote | informaggo. Lancado em 2002, tem a Di2d_-FsCzt;
i h escola e reforgand tecnologia . J4 em 2003, 0 Canal Ciéncia _jviddpFAjs_taTZaHvTzz
022 melhor da América Latina na categoria e-Science, do World it | . por executar op24s2AsA
piblica e as novas Tecnologias de Informacdo e de DC e de Jornalismo Cientifico por engajar o préprio
pesquisador no p: u Itad brasil produtos e
educagio, DCe Seu portfolio deDCer
dif [t . biograf materiais dico-ect f
estudantes, cursos EAD para I Realidade Virtual (VR),
além de pesquisas académicas nas dreas de ciéncia da informagao, educagdo e DC. O Jogo de Combate 4 Desinformaco, por exemplo, mostra-se especialmente
relevante 1 , por tabuleiro gigante,
as pegas b no mundo atual,
175| Global Compact Network | Brazi Civil society https://www.pactoglobal.org.br/ Danielly Mello Freire | clima@pactoglobal.org.br Global Compact Network Brazil Sharing practical tools, methods and | The 'Pacto Rumo & COP30' Program, developed by the UN Global C Brazil, mobil totake partin across toglobal lish,
Brazil Towards COP30/ Programa Pacto Rumo | materials to strengthen resilience mitigation, adaptation, and means of for . By engaging the initiatives, the Program seeks to
C0P30 against disinformation and promote | deliver long-lasting and result and sustainable future for Brazil
information integity on climate change
1ts objectives are twofold: (i) to collectively design and implement d adaptati d i) to mobilize the
private sector through cross-cutting, intersectoral, and sectoral projects that respond to the country’s climate challenges.
brings together 15 d ts and projects, with more than 750 business engagements and 21 collective actions. These
dd h ntion, biodiversity water resilience, climate justice, and regenerative
agriculture. They pacity i with technical d senior leadership, while fostering communication, mobilization, and stakeholder engagement.
The Program’s initiatives, , represent to onci lated issues,
ensuring that business acton s creble, scence-based, an algned ith Brzi'spathway toward  net.zero, soially ust,and nclusive econony.
As a catalyst for integrating climate , the Pacto R action to scale impact and
accelerate Brail's climate transition. The climate information for ambition, engagement, and systemic
transformation.
178 Alliance of Bioversity Colombia International https://alliancebioversityciat.org Bia Carneiro 8. Pr dnformation.Sharing practicl tools methodsand | Growingglobal ttention toth climatecrisand mplcatons t the Amazon anfrest havebeen accompanied by an e that shapes | https://ost.io/ 7584k
International and CIAT organization Integrity about the Amazon Biome: decisions. threats, , and
mapping against d promote in the region. Such based pe during that
dynamics on Telegram h crite. T Amaron biome, s a ciiclecosyster for glabalclmate stabify, hasbecome a focal ot for such
disinformation.
Aligned with our contribution to the Brazil Chapter of the GIIICC, we tools to map about the Amazon that circulates
on Telegram, a platform that phere. This is part of focused on unpacking false narratives
about the region that are gaining traction in Brazil, regionally ndworduide
We developed TeleCatch to collect public Telegram data and Telegram Analytics to process and analyze the datasets of messages.
For this call to action, we present the open-source tool: ted list of d channels I , and the report
senerate by Telegram Analyticsfor a dtaset o Portuguese-lnguag messages. Next teps forour analysis winclude processingEnglsh and Spanish-anguage
datasets; of c lated narratives and efforts through network
and time-series analyses.
Project materials are available at Open Science Framework: ‘The Amazon Rainforest in Messages' and ‘Amazon in Messages — Portuguese Corpus Analysis, with
179| Vntro Inteligéncia Estratégica | Braczi Private sector . com.br Missdo Territério ping . | issdo Territorio ¢ i a iméti i@ e estratégica. Por baseada em I 1CNXelllwaPrwRaTZI2WQ
LTDA rio/ trat d efforts designed to raise | jogos, permit escolas, empresas e nci iméti 5 um |l
public awareness and foster aglobal | futuro sustentavel, mais justo e resiliente.
culture of information integrity on
3 g throug 0 projeto resp: doof 0 pais ocupa a 133¢ posica 2 185
isted nagdes, refletind asecas, enchentes e m:end s, além de limitages instit. , a Contribuicio
Determinada (NOC) brasieira para 2035 priorza a “ustsa Ci i 3 e
pop! Missdo Territério d
Desenvolido com base no modelo ADDIE  testado com pibl tituigs UFPB, \GEPA/PB,
inclusivo. artas de Cenrio Crit xtremos), Cartas de
socals e olficas) C tecnoldgica, 2 itéria). O s indi e
G jental, Justi I e Economia Sustentavel. A vitoria ou ¢ coletiva, a
encia climatica em todas as idades, xtremos, coesdo metas
da NDC brasileira. O modelo & esca\éve\ e alinhado & Agenda 2030 da ONU, a0 lndwce ND-GAIN e umbem a0 Acordo de Paris. Missdo Territério se estrutura em cinco
3 3 3 e resiienciaa
eventos extremos,
181|Fundacién Multitudes Chile Civil society https://fundacionmultitudes.org/ Fernanda K. Martins | fernanda.martins@fundacionm |Sin justicia digita,sin justicia climatica: | Supporting the protection of Este policy paper, basad “ d Violence against Women d Human Rights I 1Gnh54R_LdqCZEPISYKS7r

ela

journalists, activists,
d scientists

ambientales en América Latina

Defenders in Latin America’, v fectan a las M Derechos Humanos y
Brasi, Chile, Colombia, Ecuador y Perd. Estos ataques ponen en riesgo su seguridad, distorsionan la

América Lat ént
percepcion debiltan la integridad de la informacién ambiental que generan.

i las def saranticn nformacién verazy promevan procesos ansparentes, destacando
el Acuerdo de Escaz como herramienta I clave y Asimismo, la
proteccin, impulsar la vapl d Gy establecer esténd: de justicia climtica con perspectiva de género.

st dirgido a cino piblcos rincpaes

de la COP30: legal la violencia yavanzar en de Escazd.
integr:
v bientales: acceder para mitigar y reforzar
y redes: consolidar d fi 6
y académicos: ap d fortalezcan digitaly dlimatica.
Ia accién politica, idades de las d d y

orientadas ala accién.



https://docs.google.com/presentation/d/1CPyCw1E3g4PCxAV_vbujTsaM49_qTMz3/edit?usp=sharing&ouid=116391971892189217178&rtpof=true&sd=true
https://docs.google.com/presentation/d/1CPyCw1E3g4PCxAV_vbujTsaM49_qTMz3/edit?usp=sharing&ouid=116391971892189217178&rtpof=true&sd=true
https://docs.google.com/presentation/d/1CPyCw1E3g4PCxAV_vbujTsaM49_qTMz3/edit?usp=sharing&ouid=116391971892189217178&rtpof=true&sd=true
https://cop30.pactoglobal.org.br/index.php/en/home-english/
https://osf.io/7584k/
https://drive.google.com/drive/folders/1CNXeI1lwaPrwRqTZJ2WQkl_4Gcaf1gbG?usp=sharing
https://drive.google.com/drive/folders/1CNXeI1lwaPrwRqTZJ2WQkl_4Gcaf1gbG?usp=sharing
https://drive.google.com/drive/folders/1Gnh54R_LdqCZFPl5Yk57raEVH8HZZjVw?usp=sharing
https://drive.google.com/drive/folders/1Gnh54R_LdqCZFPl5Yk57raEVH8HZZjVw?usp=sharing

182 Wikimedia Brasil Brasil Civil society https://wmnobrasil.org/ Diana Santos Souza | diana.souza@wrmnobrasilorg | Financiamento Climatico na Wiki Sharing practical tools, methods and | O projeto Financiamento Climatico na Wikipédia em (n Wiki/FCVL) & um pr e qualificar o contetido https://pt.wikiped
I sobr na verso luséfona da Wikipédia. A iniciativa busca preencher tema, Clm$C3%A1tico_na_ Wiki?wprov=sflal
promote ' fidveis e atualizadas, COP-30, que
information integrity on climate change ~[acontecers em Belém, no Brasi
verbetes , com recort ficos e temati
com , 0 projeto kip ividades de curadoria,
produco e tradugao d Gdo,
0 projeto
- Melhorar Gido de 10 verb portugués, b 3
vida climatica e temas correlatos.
- Criar pelo menos 10 pginas para situagéo formato " PAlS", inglés (por
exemplo: Climate finance in Jamaica)
- Criar entre 50 e kip incluind
climatico no Brasil e em seus principais estados.
- para e s sobre do da para linguisticas.
AWikipe 5°site Amelhoria nesta paraa
183 Wikimedia Brasi Brasil Civil society https://wmnobrasil.org/ [ ¢ Justica Climatica e Sharing practical tools, methodsand | O Wiki Justica Climética onia é umai e ampliar 7 Amazonia e toes relacionadas 3 justica
Amazonia i i projetos Wikimedia, com foco na Wikipédia, 5° site tar a visit JustitC: ci tica e C wprov=sflal
against ion and promote o ambiente radicionais e a o [ 1atodos.
information ntegrity on ci h i 4 regido amazonica e aos tépicos relacionados 3 agenda d @ Nagdes Unidas sobre Mudangas Climaticas (COP-30), e a0s
Objetivos de ével (0DS). O objetivo & 2 i 8 i
indi it bientai paraa & o a dtica.
& na Wikipédia meses de outubro e novembro 2024. Ainiciativa reuniu 320 pessoas, que contribuiram para
da Wikipé Justiga Clim &0 de 368 verbetes inédit pode ser aplicada  qualquer
e engaiar pessoas de todas as dreas na i &0 emlicenga ivre e de 3
do, ainda, a 50 de dad idiomas
184 Latinas por el Clima, LACLIMA | Brasil Civilsociety Elisa I i com Promotion of the e information | O 22,202 Latinas por el Clima, LACLIMA, and jointly 3 I 1/fold
e Direito Internacional sem eiras.com/repositorio and digital lteracy related to climate | partnership, the first Climate Law Dictionary in Brazi, made available online and free of charge 3CSVWIUKPIfITR
Fronteiras change
306 pages and presents 36 ts related g0 beyond etymology " .
complexities and disputes, historical contexts, a It h as ecocide, the righ  and justice. Its purpose is to
serve as a guide to the issues that govern d ible and didacti for student: hers, and the general public.
The authors of the Climate Law Dictionary are researchers from a wide range of disciplines, including geography, law, international relations, and politcal science,
e public and pri i y organi an them are professors, activists,
public servants, prosecutors, judges, and directors of leading non-governmental organizations in the climate field
Wwith this material, the d phase, dedicated i di Instagram,
igh videos and be shared regularly during the 10 week: P30, The aim of this initiative i t
education in the digital sphere, democratize access to knowledge, ensure free and toinformation, and counter
185| Canadian Association of Canada Civilsociety www.cape.ca Leah Temper leah@cape.ca Polluting Education: The Influence of | Gathering and sharing data, rigorous | The Canad fatic ici PE) and For Our Kids (FOK) published a report * e Fossil Fuels on I TwkN2pL
Physicians for the Fossil Fuels on Children's Education in | research, evidence and knowledge on [ Children’s Education in Canada in February 2025 detailing the influence of the fossilfuel industry on primary in Canada. The rep oil drive_link
Environment Canada risks to climate information integrity,  [and i v d cl y
including disinformation and risks. across Canada. At least 39 oil and ies and 12 industry- providi ional materials,
related to Al gies, [ tivities, g [z providers.
and inline  [The rep V-supp: i 2 industry’s role B i 3
with UN Global Digital Compact, p ical i 3 P oy i jour change. This s a
paragraph 35.¢ ect conflict of interest, akin to 8 classes and g i “side’” of
the story,
P for i how i hools and
[ i 3 You
e port, CAPE and FOK have an ign to mobilize parents, kids, educators and school boards ion to protect
Young people and safeg i wide medi and P v concerned parents and
educators,
186 Climate Action Against Global Civil society www.caad.info Dana schran dana.schran@caad.info ‘CAAD policy asks Sharing practical tools, methods and | Policy Asks to Combat Climate Disinformation h
Disinformation materials to strengthen resilience Introduction asks
against dpromote | cl poses amajor threat to to humanity, hindering effective climate action. This document
information integrity on climate change ~[outlines key policy recommendations to mitigate its spread.
1. Acknowledge and Adopt a Robust Definition
Platf Id adopt of aligned with the UN and UNESCO. This includes content that:
of c hange and the need for action.
“Wisrepresents data to erode trust in climate science,
climate goals,
11 Prevent the Monetization
To weaken for latf prevent d content i
Strategies should include:
“Transparent ad placements.
“Eair revenue-sharing schemes.
11l Enhance Transparency and Content Moderation
Platf implement measures to increase user lude
“moculation efforts
Prioritize plify dible information.
“Transparent plans: Publicize transparent plans for disinformation control with benchmarks. These must include community standards, enforcement (like
downranking), multilingual response, an ad library, clear a and a disp:
“fhcreased reporting: Report on the prevalence of disinformation and enforcement of moderation policies.
Research Allow researchers to risks and measure f mitigation.
V. Address Emerging Technologies
Platf measures for Al and gies, esp garding their p accelerate the spread of
disinformation.



https://pt.wikipedia.org/wiki/Wikip%C3%A9dia%3AFinanciamento_Clim%C3%A1tico_na_Wiki?wprov=sfla1
https://pt.wikipedia.org/wiki/Wikip%C3%A9dia%3AFinanciamento_Clim%C3%A1tico_na_Wiki?wprov=sfla1
https://pt.wikipedia.org/wiki/Wikip%C3%A9dia%3AWikiconcurso_Justi%C3%A7a_Clim%C3%A1tica_e_Amaz%C3%B4nia?wprov=sfla1
https://pt.wikipedia.org/wiki/Wikip%C3%A9dia%3AWikiconcurso_Justi%C3%A7a_Clim%C3%A1tica_e_Amaz%C3%B4nia?wprov=sfla1
https://drive.google.com/drive/u/1/folders/1XA1oUoWJNKNWn7i3CSVWdl9UKPzif1TR
https://drive.google.com/drive/u/1/folders/1XA1oUoWJNKNWn7i3CSVWdl9UKPzif1TR
https://drive.google.com/drive/folders/1wKN2pUDws7He0WSM5DhfMNmlV6wyc9VQ?usp=drive_link
https://drive.google.com/drive/folders/1wKN2pUDws7He0WSM5DhfMNmlV6wyc9VQ?usp=drive_link

187] Climate Action Against Global Civil society www caad.info Dana schran dana schran@caad.info Convening Civil Society for climate Sharing practical tools, methods and | CAAD unites i d resources. It i
Disinformation I % operate y interruption.
against disinformation and promote
i h How CAAD C d Unites Movements
o d unites ts by creating This s achieved through:
C CAAD provid o hat b b her, aligning g they pr unified narratives. This
hel stronger,
Central Capabilities and Resources: The coalition pr v and ' help them drive
ping the issue of
Collective c . rapidly depl pid response. This
" b . pressure and policy and
18| Reporteres Sem Fronteiras/ |Brazil/ France | International https://rsf.org/pt-br Thiago Mattos Moreira | tmattos@rsf.org. Support of local and independent Fostering media sustainability, including | In April 2024, the state of Sul suffered hat directly impacted d tolocal I -vneBxul3De-
Reporters Without Borders/ organization mediain Brazil  to cover Journalism ipment, archi P toensure | 14xuf
Reporters sans frontiéres affected by 2024 floods environmental and climate-change- | that the population had access to reliable information in the middle of chaos.
related issues
I response, Reporters Without Borders (RSF), in partnership with AJOR, launched a
the region. t, d interviews with 37 This study mapp:
urgent priorities in fety, digi and providing for targeted
interventions and guiding how resources would be allocated.
Building on these findings, RSF is distributi tsto eight in Sulto support d the
development of infrastructure for resilience. In addition, Kits, designed the floods, delivered to
strengthen safety and preparedness for future crises and disasters,
igh the course “Journalists for the Climate”, and “ limate Crisis” held in Porto
Alegre, which brought toge dia, acadermia, and the run-up to COP30.
ally, RSF will publish a based on the d This i idate field strategies, tested safety
measures, and adaptive by the tool for Latin America and
190| Third Generation United Kingdom | Civil society https://www.e3g.0rg/ Juan Pablo Bickel bickel the d sharing data, rigorous | The Political Economy analysis of the energy transition is crucial for E3G" itoffe the drivers and barriers to | https://climatetransformationhub.or;
Environmentalism- E3G and priorities on climate action policy | research, evidence and i within . Regarding Information Integrity, we examine public discourse and priorities related to climate action. This 3 d
risks to climate information integrity, | narratives and political dynamics, such as public support and political backlash to Net Zero policies, with particular attention to the roles of misinformation and governance/
and risks in
related to Al and emerging technologies,
and impacts on climate action —in line | Our research follows a stage-based methodology that begins with desktop research then tested through
with UN Global Digital Compact, i d v As part of a broader I the
paragraph 35.¢ relationships between public discourse and priorities, and various underlying national factors. We analyse a total of 14 factors which include national conditions.
such industry, f d trust freedom of speech, and
like and ‘The goalis to identify the multidimensional levers and barriers to climate action in the countries
we analyse.
Currently, we are applying this analyss to key countries in the Global South, including Brazil, South Africa, and Indonesia, as well as the United States and Tiirkive. A
similar political economy analysis is also being conducted in the United Kingdom.
Some of this analysis and various country profiles are publicly available on our Climate Transformation Hub as part of E3G's Political Economy Mapping Methodology
(PEMM). For more information, visit: https://climatetransformationhub.org/.
19| HumanizaCom - Jornalismo | Brazi Academia www.humanizacom.org 2 siva com H \Com - Jornalismo Humanitrio | Fostering media sustainability, including. | H C itarian Journalism and Media Interventions research i v Jist Clene Victor and is the 3
Humanitério e Media e Media Interventions. its economic viability, to cover in C atthe o Paulo. Established in 2018, it develops projects, publications, courses, and workshopsin | e7NGIYBDMxBbyTBpECE30PHCeyrOUF 2usp=sharing
Interventions i ” i it i
related issues Among HumanizaCom's main areas of activity are the d disaster risk , integrating
h i practices. g not only by disasters
butalso Z information, which i i d y adaptation processes. To ges, it
combines theory and practice, promotes , attentive listening d rigorous fact-checking,
In doing 5o, it contributes to strengthening climate information integrity, in line with national and global agendas for adaptation, mitigation, and disaster risk
reduction.
Among s nitatives are: the Ricardo Boechat Course and Award in Political Journalism, guided by the 2030 Agenda and SDG 13, which has trained more than 500
journalists in six the courses “Risk C ication and C News in ¢ (Civl Defense of Espirito Santo) and
“Dis d Media  (Civ Piaui, which trained hundreds of professionals; as wellas participation in strategic
projects such as the PN-PDC — National CivilProtection and Disaster Risk Management Plan (2025-2035), the GIRD+10, developed in collaboration with universities,
i and i and o Climate Justice Project.
193[Reporteres sem Fronteiras | Brasil Civilsociety www.rsf.org Bia Barbosa bbarbosa@rsf.org Declaragdo em defesa da integridade da | Supporting the p of Al " formaga imatic 3 i biental” é uma inicativa da RSF que visa o https://drive google.com/file/d/1-
(RsF) 5 fimati journalists, activits, paises vid bat A 5 a i i & B4
edap I ambiental d scientists tent i ¢ & “Proteger o jornal biental: o desafio do século XXI". A ser langada
o marco da COP30, a declarag3o propde como compromissos aos paises:
1 pl 5 listas ambientais, incluindo d prevengdo, protegio e
o trazer le
2. Investigar, processar e punir 05 aut jolé
como motivagio para o crime.
3. Cooperar i i i i bientais
4. Promover e apoiar Ges ambientais, de polii d
N ! u \ a pressio 5
empresas
5. Incluir nas declaragé 2l parte da 30 ambiental e &
climticas.
6. Regular P acessoa 5 22 , promovendo
7. Promover 2 dad informago resil
195|Reporteres Sem Fronteiras | Brasi Civil society www.rsf.org Barbara Heliodora bheliodora@rsf.org PAIOR - Programa de Apoio a0 Fostering media sustainabilty, includ) ‘Amazonia des de direit bientais. O Pr d 1GOIVC:
(RSF) Jornalismo its economic viabilty, to cover 30 Jornal biental Amazo list 3 P R1AOow W90
environmental and climate-change- | reverberem, mesmo sob ameagas constantes.
related issues £m 2025, 0 PAIOR redne i d o com trajetérias di 6 o o eles: Abaré
o 2 Parintins, Agéncia Tambor, Coordenagio

Escola de Jornalismo, TV & Rédio Quilombo Rampa, Amazénia Real, Agéncia Carts
das O Ges Indie nia Brasileira (COIAB) e Tanaids de F:



https://drive.google.com/drive/folders/18-vneBxuJ3De-14xuFQxOGbuZMGHXFpd?usp=sharing
https://drive.google.com/drive/folders/18-vneBxuJ3De-14xuFQxOGbuZMGHXFpd?usp=sharing
https://climatetransformationhub.org/;  https:/www.e3g.org/our-work/political-economy-and-governance/
https://climatetransformationhub.org/;  https:/www.e3g.org/our-work/political-economy-and-governance/
https://climatetransformationhub.org/;  https:/www.e3g.org/our-work/political-economy-and-governance/
https://docs.google.com/document/d/1G0JVC4gy5D8h0AAnqkdUR1A0ow_W9O_yDUB4wY9tkos/edit?usp=sharing
https://docs.google.com/document/d/1G0JVC4gy5D8h0AAnqkdUR1A0ow_W9O_yDUB4wY9tkos/edit?usp=sharing

197[PET Educom Clima Brasil Academia https://www.ufsm.br/pet/educom-clima | Cléudia Herte de Moraes | claudia.moraes@ufsm.br Educom pelo Clima Fostering targeted media, information | "Educom pelo Clima* démico da UFSM que util a s i
and digital lteracy related to climate idangas climticas e p 3 dlimatica.
change 5 | junto a pbi lares, i
Licenciatura Intercultural Indigena. Além disso, realiza divulgagdo de videos de noticias semanais (*Clima em Pauta®); andlise critica no Observatério de Jornalismo
Ambiental da UFRGS (*De Olho na COP); producdo de podcast "Vozes na COP" 2025). Tem na cobertura
jornalistica e educomunicativa, como uma Estagao Central da COP, em resposta ao chamado do Observatério do Clima (OC), a partir de outubro. Toda a
programagao faz parte da iniciativa *Agenda COP 30 na UFSM", que retine pr
climaticas no ano de COP na Amazénia. O grupo PET Educom Clima tem como miss3o promover uma sociedade informada, a preservagéo ambiental, 0 combate &
desinformago e 0 uso ético da tecnologia. O PET Educom Cl parte da Rede d pela lima, at
10 Eixo 6. Nossas divul
198 Wendel Palhares Brasil 1 Wendel Palhares de A Ia Integridade da | Developing communications campaigns, | Em 4 de agosto de 2025, Estado de Al tituiu, por P publicada no Didrio Oficial, 0 Nicleo de &
oficiaiza-nucleo-de-integridade-da- Informagdo Climtica: campanhade | strat d efforts designed to raise [ Estado de Alagoas (NII/AL), no ambito da Secretaria de Estado da C 50 (SECOM/AL). O N i , articular e executar ORS88IgER2MPIQV._mihp962us;
informacao-o-primeiro-da-america-latina stico e C o |publ d foster a global lticas pii do dai i 8 2 informagdes pablicas.
Pablica culture of information integrity on
climate change, including through Estruturado em cinco subniicleos tematicas, o NII/AL propde, por meio d G io Ambiente e Clima, uma aga 10 eixo d h
sted i tratégi icagdo climtica, com 4grafo 35 do . Em fase de para i 2025,
iati realizagdo de tré P d i io, Arapiraca e
irdo capacitar i ducadores e liderangas locais para identificar e combater desinformagdo climtica, promover o
i ousode s fidveis. A proposta incl it dusi i i & Tocais d
multiplicadores.
0s resultados seré COP-30, @ na promogdo da integridade informacional frente a crise climatica.
199| Mary Landim Brasil I gov.b Mary Landim landim@ b ™ Informagio | Developing o biente de Alagoas (IMA/AL), orga Vogoas, 5 mudancas
Climtica: comunicagdo Estratégica para strategies and efforts designed to raise | climaticas por 5 4 dveis. A i & Mudangas
tal d foster aglobal | Climéticas 5es do Subnicleo d Ambiente e Clima, vinculado a0 Nucleo de Integridade da Informagdo do Estado de Alagoas
culture of information integrity on (NII/AU), criado em agosto de 2025 Essas agdes fortalecem o niicleo por meio da prética institucional j4 consolidada do IMA na promogao da transparéncia,
climate change, including through responsabilidade ambiental e engajamento social
trusted voices and influencers
, esta a d fote das na 82 edigdo do C; Ambiental. Com o tema “Resiliéncia Climtica’’,
o concurso reuniu é idade d ’ I6gicos. O entre fotégrafos
amadores e p , receberam pré 4 qualidad 4 obras.
também égica para ampliar  com 91imé vistorias
técnicas realizadas. Ao todo, 83 contratos foram i biomas da Caatinga e da fantica. O edital Agroecologia
selecionou dos quais 61 530 mulh , por meio da cota “Mulheres da Terra”. Outras 7 propriedades foram contempladas pelo edital
de RPPNs.
O Prémio IMA de Jornali Ges abert 2 avel. Também avancam as
é & I o Clima, & es de Gases de Efeito
Estufa, fortalecendo o protagonismo climatico no estado.
200 Dizaterra Brasil Civilsociety https://www.instagram com/dizaterra/ | Ligia Takau takauligia@gmail.com Dizaterra: jornalismo jovem para Developing communications campaigns, | O dizaterra é uma iniciativa de jornal ital jovem q lexas sobr i fimati narrativas, I
combater a climdticae | strats d efforts designed to raise [ acessivels, criativas e confidvels. i futurodo [ un9d, link
ampliar global bi d foster aglobal | planeta. b
culture of information integrity on
i s g throug em 2022 a partir de um trabalho jornalismo e, em 20: impacto | climatica/790112utm
sted i jental. Desde ento, o dizaterra tem se i jovens, G
engajam, educam e inspiram aco.
Na pritica, o projeto atua e trés frentes:
- Tradugéi & 3o cli > brios, conceitos té iscussdes polii G . dinamicos e de facil
compreenso.
¢ 3 news reais responsaveis pelas mud: limaticas,
sem cair no discurso de culpabilizagio individual
- Engajamento e formagdo da juventude - utilizamos linguagens e estéticas das redes sociais para alcancar os jovens
Nosso 3 pacto estd focado em 6rios por d
Curitiba 3 ! produ Gpri G as pautas climti afetam
Ao unir credibilidade jornalistica, i , o dizaterra i
201 Instituto Democracia em Brazil Civilsociety https://www.digitalmethods net/Omi/Sum |Jodo Guilherme Bastos | santos.jgb@s pping tives and |Gath d sharing data, rigorous | Presented at the University of Amsterdam in 2025, tool TeleCatch
Xeque and | merSchool2025ContestingClimatefutures | dos Santos networks on Telegram research, evidence and information i Telegram (starting with more than 1,4 million messages from 2 thousand groups and reaching the final report | ngClimateFutures
tisks to climate information integrity, | in five days). The approach can be replicated in other i g
including disinformation and risks. Our work shows that climate change disinformation on Telegram is not an isolated but part of a broader, integrated, and
related to Al gies, [ ecosystem. lysts, triggering lification of pre-existing narrati with other conspiracy
and impacts on climate action —inline | frameworks.
with UN Global Digital Compact, These g networks of channels and influencers, which blend i P fent
paragraph 35.¢ duction, and trategies. Telegram' i d group-based
ganizati P , rapid spread, and cross-p
dings indicate that ensuring information integrity and combating cli i fact-checking, Effective
i | emotional, and 3 itoring, targeted i
and ddress the coordinated f: issues.
202| Ambiental Media Brazil Civil society www.ambiental.media Thiago Medaglia d Rio 60°C: Journal and Sharing practical tools, methods and | Bracilian cities are on the frontiines of the climate crisis. Heatwaves, floods, and landslides already imp social and especially on residents
Communities for Urban Climate material to strengthen resilience of favelas and underserved urban peripheries. The project Rio 60°C, developed by Ambiental Media in partnership with Fluminense Federal University (UFF) and
Adaptation against disinformation and promote  [supported by the Pulitzer Center and Instituto Serrapilheira, investigated and created the Extreme Rainfall Vulnerability Index (IVCE-R), revealing that nearly
information integrity on ci h Rio de. high-risk areas.
AtCOP30, we pr h Rio 60°C licabl ban cl d , investigative journalism, and community
participation. Launched in May 2025, the project combines reporting, interactive maps, and ytelling to strengthen
integrity and counter for events.
The project also incorporated artificial intelligence to However, the Al initially p
illustrations that stereotyped favela residents. In response, the d with v from Rio das Pedras favela,
d and d
participatory practices in the use of Al in vulnerable contexts
The COP30 action includes community roundtables with d public to inspire policies aligned with Brazif's Plano Clima 2035
and enhance climate information integrity in vulnerable territories,



https://drive.google.com/file/d/1kTqN1wAO9NCQ9pAS1STXmVl7iun9dpQ0/view?usp=share_link%20/%20https://www.curitiba.pr.gov.br/noticias/jovens-de-curitiba-e-regiao-sao-premiados-por-projetos-que-promovem-a-justica-climatica/79011?utm_content=mldn
https://drive.google.com/file/d/1kTqN1wAO9NCQ9pAS1STXmVl7iun9dpQ0/view?usp=share_link%20/%20https://www.curitiba.pr.gov.br/noticias/jovens-de-curitiba-e-regiao-sao-premiados-por-projetos-que-promovem-a-justica-climatica/79011?utm_content=mldn
https://drive.google.com/file/d/1kTqN1wAO9NCQ9pAS1STXmVl7iun9dpQ0/view?usp=share_link%20/%20https://www.curitiba.pr.gov.br/noticias/jovens-de-curitiba-e-regiao-sao-premiados-por-projetos-que-promovem-a-justica-climatica/79011?utm_content=mldn
https://drive.google.com/file/d/1kTqN1wAO9NCQ9pAS1STXmVl7iun9dpQ0/view?usp=share_link%20/%20https://www.curitiba.pr.gov.br/noticias/jovens-de-curitiba-e-regiao-sao-premiados-por-projetos-que-promovem-a-justica-climatica/79011?utm_content=mldn
https://drive.google.com/file/d/1kTqN1wAO9NCQ9pAS1STXmVl7iun9dpQ0/view?usp=share_link%20/%20https://www.curitiba.pr.gov.br/noticias/jovens-de-curitiba-e-regiao-sao-premiados-por-projetos-que-promovem-a-justica-climatica/79011?utm_content=mldn
https://www.digitalmethods.net/Dmi/SummerSchool2025ContestingClimateFutures
https://www.digitalmethods.net/Dmi/SummerSchool2025ContestingClimateFutures
https://rio60.ambiental.media/en

203[ Ambiental Media Brazil Civil society www ambiental.media Thiago Medaglia thiago@ambiental.media Saving the Cerrado with Data: Reliable | Developing communications campaigns, | The Cerrado, Brazif's water heartland, is the source of eight of the country's 12 major river basins. Yet, over half of its native vegetation has been destroyed. https://cerrado.ambiental media/en
Information for Water Security in Brazil | strategies and efforts designed to raise [ Between the 19705 and the 2010s, six maj in the region lost 27% pacity—eq ¥ second, or 30
d foster aglobal |0 pools per minute. In just one day, this water loss could supply the entire Brazilian population for over three days.
culture of information integrity on
3 g throug Despite climate, food, and energy . the Cerrado lized in Brazit's public and political climate narratives. At COP30,
trusted we prop d s into political d foster climate information literacy. Our goal i to bring together
journalists, scientist K levate the Cerrado in national and global conversations.
The action builds on the project “Cerrado ~ The Sacred Link of Brazil's Waters,” a 12-month investigation by Ambiental Media using long-term data from the
National Water Agency (ANA) and MapBiomas. It aims to i . mobilization, and
By and , the y supports the UN's Principle of Trust and Social Resilience by
king d bl e The goalis to d , water
governance, and the full implementation of Brazil's 2035 Climate Plan.
206 Virgilio Teixeira Machado | Brasil Civilsociety www.mamiraua.org br Virgilio Teixeira i Cinco A Sharing p , methodsand | O projeto Agdes Abrangentes pel busca promover, i THVEX:
Machado br Integridade da Informagao I i , incluind de ap de ItgaEi2X2C.
promote Othead f
information integrity on climate change
0 Brasil carece de formagéo em comunicagdo cientifica e informagao. P I e
it d limat tes no
pais.
a dia profissional.
0 publico-alvo inclui comunicadores tradicionais (indigenas, ribeirinhos, extrativistas, quilombolas), comunicadores institucionais e estudantes.
As agdes propostas séo:
1) i , b boas
3) durante a COP;
4) Simpésios e oficinas pos-COP;
e icacio oela
207International Panel onthe | Switzerland | International https://www.pie.info/ Philip N. Howard info ” para h d sharing data, rigorous | O IPIE enfr da 3 pesquisas em Scientific Panel on Information Integrity about Climate Science -
Information Environment organization Resiliéncia Climatica: De Experiéncias | research, evidence and Cienti g Ciéncia Climética, o IPIE mobiliza especialistas para avaliar evidéncias, acompanhar taticas em evolugdo e fornecer ic-p
(PiE) Locais 4 Estratégias Globai risks to climate information integrity, i politcas, integrity-about-climate-science Facts, Fakes, and Climate Science
cluding disinformation and risks i i
related to Al gies, | Nossas descob uma a passou da https://
and i ion ~in line I viabilidade, o custo e crise, Information Integrity about Climate Science: A Systematic Review -
with UN Global Digital Compact, de politicas, G https://www.pie.info/research/sr2025-1
paragraph 35.¢
aagao climatica, fianga — no gerando
ferramentas baseadas em evidéncias para combaté-la. Por meio de 0 ksh
o o it quip: 3 politicas
e comunidades a reconhecer e responder  desinformagao climtica.
O IPIE atua de quatro maneiras:
30 - apoar litigios ¢ a 30 dalei 4 at daindstria
C 30 de Coalizdes - i
Capacitaca 2 Jornalistas, i
cientifica para o pablico em geral.
208[RUMA Brasil Civil society https://www.instagram.com/vemderuma/ [sabrina Cabral sanydapeste@gmail.com ‘Agéncia Toré de Comunicagdo: Developing AAgéncia comunicaggo popular a focoem limatica, cultura e 1 ILo0zM84
Juventudes Norde I trat d efforts designed to raise  [juvenil. Atuamos na & bl a parao K-CTKKTO =sharin;
Integridade da Informagdo Climética | public awareness and foster aglobal [ enfrentamento da desinformagdo climatica. Nossa agéo no Mutirdo busca fortalecer a integ climatica por meio da G
culture of information integrity on i has ed b d 40 para a COP-30. Ao articular
climate change, including through fé flombolas e indigenas, ampl promovendo resiliéncia contra desinformagéo e
d o ativa d d a paraa seguranca paraa
criagdo de &
211 Amrita Gupta United States | International www.earthjournalism.net Amrita Gupta agupta@internews.org Supporting Research and Providing | Gathering and sharing data, rigorous | Internews’ Earth Journalism Network (EIN) was formed in 2004 with the aim to improve the quantity and quality of Today EINis hat-we-d
organization Grant Support and Training to research, evidence and over34 from more than 180 countr mis- and h h
Journalists and Content Creators in the - |risks to climate information integrity, | integrity—has been at the core of EJN's work for nearly 20 years. EIN h tlyon in East Africa d i d
Global South to Better Identify. including disinformation and risks and Middle East North Africa, to present picture of journalists’ These studies offer insights on
Mis/Disinformation and Foster Climate | related to Al technologies, | what takes in these regions, who s initiating it, how it spreads, how itis understood by the “supply side” of local information providers,
Information Integrity and impacts on climate action ~in line [ what sources they trust, and what they do to try to counter the spread of tangibl for d
with UN Global Digital Compact, o help tackle thi our Covering the Planet, also sheds light on the challenges journalists
paragraph 35.¢ face in not just combating it, even as they bear fostering climate information integrity among their audiences.
n addition to gath d EIN, through its Earth Shorts d other projects, supports
capacity building, peer learning and exchange between lists and todeepen i
among audiences wherever they get their news and This is particularly pertinent as research reveals many
news consumers, especially from younger generations, pay than journalists, vet platforms dolittle to curb the
rampant spread of climate mis/disinformation.
212|GrioTech Brazil Civil society https://peregum.org.br/ d 6 Knowledge and | Sharing practical tools, methods and | GrioTech bridges ancestral knowledge from Afro-Brazilian, Indigenous, open and participatory technologies to pr B,
monte & Open Tackle information integrity and combat disinformation from Mozilla Foundation and Peregum Institut.
Disinformation and Build a Sustainable | against disinformation and promote
Future information integrity on ci h Based on the princip v gy, the i allabs in hare tradi oral
histories, and ecological practices, them with digital mapping, op , and ALTH i how
fates locally and ions rooted in community resilience.
The project delivers
An open repository of tools and methods i lists and
Taining literacy, ion, and for grassroots leaders.
* Aterritorial map "Digital Territor between i
By f climate science and ing it into replicable, 6 t0 UNESCO's ag

information integrity and the UN Global Digital Compact (paragraph 35.e). It aligns with COP30's callfor a global Mutirdo—a collective effort to heal the planet
through inclusive, evidence-based, and culturally grounded solutions



https://cerrado.ambiental.media/en
https://docs.google.com/document/d/1HVEX-XA8fzFAnfcu4Lmp4Co5AItgaEi2X2C-xoqh60s/edit?tab=t.0#heading=h.acmf6rq761kc
https://docs.google.com/document/d/1HVEX-XA8fzFAnfcu4Lmp4Co5AItgaEi2X2C-xoqh60s/edit?tab=t.0#heading=h.acmf6rq761kc
https://docs.google.com/document/d/1HVEX-XA8fzFAnfcu4Lmp4Co5AItgaEi2X2C-xoqh60s/edit?tab=t.0#heading=h.acmf6rq761kc
https://www.instagram.com/vemderuma/
https://docs.google.com/document/d/1ZVje8ApVga3L6ILpOzM84K-CTKkT0_QtYO96k70DwSg/edit?usp=sharing
https://docs.google.com/document/d/1ZVje8ApVga3L6ILpOzM84K-CTKkT0_QtYO96k70DwSg/edit?usp=sharing
https://peregum.org.br/
https://www.mozillafoundation.org/pt-BR/

214 Leah Temper Canada Civil society https://cape.ca/focus/health-and- Leah Temper leah@cape.ca Fossilfuel ads make us sick- a physician- | Developing communications campaigns, | The “Fossil Fuel Ads Make Us Sick” campaign, led by the Canadian amovement of over 700,000 I 16!
o d eff

economic-policy-program/ led campaign to stem fossil fuel dtoraise | health prof Is and 35+ anada risks of fossil fuels and to call for reg of fossil fuel link
to d foster aglobal | promotion. Campaign demands includ fossil-fuel ad 3 of faims, and mandatory
protect health culture of information integrity on disclosure of health and environmenta risks.
climate change, including through 1n 2024, CAPE and allies 8l ¢-372, Ad a private member's bll tabled by MP Charlie Angus, which proposed
sted fuel sponsorship federally. parked a health and y deception. While
the law died on the order paper with the election, it raised public awareness of the health risks of fossilfuels, exposed misleading fossil fuel advertising and built
legislation e . ‘ompetition Bureau ' d was pivotal in

passing act under bill ¢-59. Th d enacted in June 2024, reverse the onus for green claims,
i ‘The new rules have led many fossil fuel and financial companies to scale back

or pause ad campalgns

By exposing misinformation and mobilizing health messengers, the campaign information integrity in
Canada. J h mobilzed to ban f deception, physician-led advocacy is ensuring that Canadians receive accurate
information to and counter

215(Lincoln Baver United States of | rivate sector | www.spendwell.com Lincoln Bauer I E reporting | Sharing practical tools, methods, Integrity i is almost ideal, something to I 1AGIINKEN_aHEQCFS lacm

America ission: the first submission form | materials and policies, which we hold ourselves to. Too many initiatives began with negotiated ideal, undermining
closed withouta i i ionand | from the outset. Making matters worse, policy almost always aligns with popular narratives. If popular discourse does not prioritize accountability or set an ideal
and I received no confirm email promote information integrity on standard, chances are, neither will policy.
climate change
Spendwell.com is working to help solve these 3 ive and indefinit dlimate
modelled on the UN High Level Expert Group's Integrity Matters recommendations.
is focused on i theories of change:

If i ly as profits, the this, starting with open, urgent, tive, and
quarterly reporting,
2)¢ i rarified. Protecting rity of this informat breaking it out ofits bubbl by reporting on it locally

with local relevance, everywhere.

3) Make this data relevant to broader audiences by integrating it with other aspects of inequity: parallel reporting on income inequality, sustainability, corruption
and more.

‘This reporting project began with an early pilot run around COP28, which was met with some success and media coverage. The reporting was then revamped with

e

an improved format and approach going into COP29. dwell has been steadily adding 025 and should have report series in production by
COP30 focused on the supranational, national and regional levels in addition to special itiati
others. Please see the Further Contents d¢ itin the linked refe folder for details.
216| Rede Wayuri de Brasil Civil society https://foirn.org.br/rede-de- Claudia Ferraz redewayuri@gmail.com Podcast Wayuri Clima Developing communications campaigns, |O Podcast Wayuri Clima parte da ideia de conectar A a i 3 Wayuri, com Agentes 1. BKEmsMpl.
Comunicadores Indigenas do comunicadores-indigenas-do-rio-negro/ strategies and efforts designed to raise | Indigenas de M: ), que ha 20 dind na ), com base 1T ify
Rio Negro public awareness and foster a global dos diferentes povos da regido.
culture of information integrity on
climate change, including through 0 formato de dudio & uma forma de compartilhar lad é ivel, tradicdo
| d indigenas e ampliando a 40 d: 3 el tiva indigena.
Em ano de COP30 na Amazénia, o produto é égico, fe & ] atica a partir das solugdes dt
sempre viveu dos recursos naturais sem colocar em risco os ecossistemas: os povos indigenas.
217[onathan Hernindez Pérez Academia hitps://ib dexoh Jonathan Hernandez - i i ping icati jgns, | The "D tizen Engagement” i dialogue and collaborat EY b cimaticoht|
perez Dialogues and Citizen Engagement trategies and efforts designed to raise: perts, and other key primary i i , analyze their mltprograma _and
public awareness and foster a global q i jes and responses. By doing 50, we aim impact of
culture of information integrity on false narratives and foster well-informed climate action. The progs a the effects of 8|
i , " by alecture on the United Nations' integrity and
trusted voices and influencers.
218| Climate Social Science USA Academia timmons_roberts@brown.edu Timmons Roberts. Ltimmons_ du | CI : a Global The gether over to , b
Network Assessment research, evidence and knowledge on and how. The CSSN is working on a major assessment volume on "Climate Obstruction: A Global Assessment" from Oxford University Press, which will be released in 9780197
risks to climate information integrity, October, just in advance of COP30. With 1. th f all the thi inour

including disinformation and risks related_|and works, across countries, sectors, actors, and time and there are important examples from Brazil
o Al and emerging technologles, and

impacts on climate action - in ine with
UN Global Digital Compact, paragraph
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