ICT in Culture

SURVEY ON THE USE OF INFORMATION AND COMMUNICATION
TECHNOLOGIES IN BRAZILIAN CULTURAL FACILITIES

2024

nichr oglhr




@groemaﬁ“aens Attribution NonCommercial 4.0 International @ 0 8

You are free to:

Share: Copy and redistribute the material in any medium or format.

Adapt: Remix, transform, and build upon the material.

The licensor cannot revoke these freedoms as long as you follow the license terms.

Under the following terms:

if changes were made. You may do so in any reasonable manner, but not in any way that
suggests the licensor endorses you or your use.

@ Attribution: You must give appropriate credit, provide a link to the license, and indicate

@ Noncommercial: You may not use this work for commercial purposes.

No additional restrictions: You may not apply legal terms or technological measures that
legally restrict others from doing anything the license permits.

http://creativecommons.org/licenses/by-nc/4.0/



https://creativecommons.org/licenses/by-nc/4.0/

Brazilian Network Information Center

ICT in Culture

SURVEY ON THE USE OF INFORMATION AND COMMUNICATION
TECHNOLOGIES IN BRAZILIAN CULTURAL FACILITIES

2024

Brazilian Internet Steering Committee
www.cgi.br

S30 Paulo
2025


http://www.cgi.br

Brazilian Network Information Center — NIC.br

CEQ: Demi Getschko

CFO - Ricardo Narchi

(10 Frederico Neves

Director of Special Projects and Development : Milton Kaoru Kashiwakura
Chief Advisory Officer to CGlLbr : Hartmut Richard Glaser

Regional Center for Studies on the Development of the Information Society — Cetic.br

Executive and Editorial Coordination - Alexandre F. Barbosa
Research Coordination: Fabio Senne

Survey Project Coordination : Luciana Portilho and Manuella Maia Ribeiro (Coordinators), Ana Laura Martinez, Bernardo Ballardin,
Daniela Costa, Fabio Storino, Leonardo Melo Lins, Luisa Adib Dino, and Luiza Carvalho

Statistics and Quantitative Methods Coordination : Marcelo Pitta (Coordinator), Camila dos Reis Lima, Jodo Claudio Miranda,
Mayra Pizzott Rodrigues dos Santos, Thiago de Oliveira Meireles, and Winston Oyadomari

Sectoral Studies and Qualitative Methods Coordination : Graziela Castello (Coordinator), Javiera F. Medina Macaya,
Mariana Galhardo Oliveira, and Rodrigo Brandéo de Andrade e Silva

Process and Quality Management Coordination : Ndilla Tsuruda (Coordinator), Kayky Ferreira, Juliano Masotti, Maisa Marques
Cunha, and Rodrigo Gabriades Sukarie

CTin Culture Coordination : Ltcia de Toledo F. Bueno and Manuella Maia Ribeiro

Field management : Ipsos-Ipec: Guilherme Militdo, Ligia Rubega, Paulo Vieira, and Rosi Rosendo
Editing support team : Comunicag@o NIC.br: Carolina Carvalho and Leandro Espindola
Proofreading and revision in Portuguese : Tecendo Textos

Translation into English : Prioridade Consultoria Ltda.: Isabela Ayub, Lorna Simons, Luana Guedes, Luisa Caliri,
and Maya Bellomo Johnson

Graphic design : Pilar Velloso
Publishing : Grappa Marketing Editorial (www.grappa.com.br)

Dados Internacionais de Catalogag&o na Publicacéo (CIP)
(Camara Brasileira do Livro, SP, Brasil)

Survey on the use of information and communication technologies in Brazilian cultural facilities : ICT in Culture 2024 [livro eletronico] /
[editor] Nucleo de Informagéo e Coordenagéo do Ponto BR. -- 1. ed. -- S&o Paulo : Comité Gestor da Internet no Brasil, 2025.

PDF

Vérios colaboradores
Bibliografia

ISBN 978-65-85417-89-1

1. Cultura - Brasil 2. Internet (Rede de computadores) - Brasil 3. Tecnologia da informacéo e da comunicagéo - Brasil - Pesquisa . Nticleo
de Informag@o e Coordenag&o do Ponto BR.

25-296593.1 CDD-004.6072081

indices para catalogo sistematico:
1. Brasil : Tecnologias da informag&o e da comunicagéo : Uso : Pesquisa 004.6072081
2. Pesquisa : Tecnologia da informag&o e comunicacdo : Uso : Brasil 004.6072081

Theideas and opinions expressed in the section of “Articles" are those of the authors. They do not necessarily reflect those of NIC.br and CGlbr.


http://NIC.br:
http://www.grappa.com.br

Brazilian Internet Steering Committee — CGl.br
(in October, 2025)

Coordinator
Renata Vicentini Mielli

Members

Alexandre Reis Siqueira Freire
Beatriz Costa Barbosa

Bianca Kremer

Claudio Furtado

Cristiane Vianna Rauen
Cristiano Reis Lobato Flores
Débora Peres Menezes

Demi Getschko

Henrique Faulhaber Barbosa
Hermano Barros Tercius

José Roberto de Moraes Régo Paiva Fernandes Junior
Lisandro Zambenedetti Granville
Luanna Sant'Anna Roncaratti
Marcelo Fornazin

Marcos Adolfo Ribeiro Ferrari
Nivaldo Cleto

Pedro Helena Pontual Machado
Percival Henriques de Souza Neto
Rafael de Almeida Evangelista
Rodolfo da Silva Avelino

Executive Secretary
Hartmut Richard Glaser






Acknowledgments

he ICT in Culture 2024 survey was supported
by an exceptional network of experts, without
whom it would not have been possible to
produce the results presented here. This group
contributed through detailed discussions on
indicators, methodological design, and the development
of guidelines for data analysis. Maintaining this space for
debate has been essential in identifying new research
areas, refining methodological procedures, and
producing accurate and reliable data. It is also important
to note that the voluntary participation of these experts
is driven by the significance of new technologies for
Brazilian society and the importance of the indicators
developed by the Brazilian Internet Steering Committee
(CGLbr) for policymaking and academic research.

For the 5th edition of the ICT in Culture survey, the
Regional Center for Studies on the Development of
the Information Society (Cetic.br) would like to
thank the following experts:

Big Culture Point for Digital Culture, Communication,
and Free Media “Coletivo Digital”
Wilken Sanches

Big Culture Point for Digital Culture, Communication,
and Free Media "Instituto Intercidadania”
Carlos Lunna

Brazilian Artificial Intelligence Observatory (OBIA)
Luiz Alexandre Reali Costa

Brazilian Federation of Associations of Librarians,
Information Scientists and Institutions (Febab)
Anderson de Santana

Brazilian Film Agency (Ancine)
Luana Maira da Silva

Brazilian Institute of Geography and Statistics
(IBGE)
Leonardo Athias

Brazilian Institute of Museums (Ibram)
Dalton Martins

Casa de Rui Barbosa Foundation (FCRB)
Lia Calabre

CGlbr Advisory Team
Tatiana Jereissati

Consultants
Isaura Botelho, Sandra Soster, and Alice Lana

Homo Ludens Inovacao e Conhecimento
Luiz Qjima Sakuda

Institute for Applied Economic Research (Ipea)
Frederico Augusto Barbosa da Silva

José Mindlin Brasiliana Library (BBM)
Rodrigo Garcia

Ministry of Culture (MinC)

Adryelle B. Arouche Medeiros, Jodo Pontes,
Leticia Schwartz, and Mariangela Ferreira
Andrade

Palmares Cultural Foundation (FCP)
Isabela Sela

Research and Training Center — Sesc Sao Paulo
(CPF Sesc S&o Paulo)
Flavia Prando

University of Sao Paulo (USP)
José Carlos Vaz






Challenges of regulatory cultural public
policies for the Brazilian audiovisual
sector in the face of the expansion

of streaming services

Alex Braga Muniz* and Luana Maira Rufino Alves da Silva

he audiovisual industry comprises the production, distribution, exhibition,
circulation, and subsequent consumption of various audiovisual works. In this
sector, different agents carry out specific activities and are responsible for the
content that is produced and shown on different channels (cinemas and festivals,
broadcast on free-to-air or pay TV and smartphones, sale and rental on physical
media or online content on streaming services, etc.) until it reaches end consumers.

In recent years, successful experiences of cultural policies aimed at the audiovisual
sector worldwide, especially in South Korea, have demonstrated the potential of actions
for this productive sphere due to the great possibility of generating employment and
income and the expectation of socioeconomic development that this industry carries.
This article investigates how cultural public policies for the Brazilian audiovisual sector
can be influenced by the data guiding their monitoring and the subsequent challenges
to regulatory activity, particularly the need to establish a new regulatory framework for
video on demand (VoD) in Brazil.

! Law degree from the Federal University of Rio de Janeiro (UFRJ). Member of the Attorney General's Office (AGU) since August
2002. He was consulting coordinator for the Federal Attorney's Office at the Brazilian Film Agency (Ancine) from March 2003 to
December 2005.1n 2005, he became substitute chief attorney of Ancine's Federal Attorney's Office and, since 2009, he has held
the position of chief attorney of the institution, where he was director until 2021 and is currently director-president
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analysis and, in 2019, an advisor to the board of directors of the same institution. In 2020, she became executive secretary
and, in 2021, secretary for regulatory policies. In 2022, she earned a master's of public policy from Columbia University in
partnership with the National School of Public Administration (Enap). She is currently a regulatory specialist in the office of
Ancine's director-president
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Background: Contemporary trends

Investing in audiovisual content as a soft power strategy” has shown the strength of its
business compared to the usual “heavy industry,” as its rate of expansion has outstripped
all traditional sectors of the economy, even in the midst of the pandemic (Fingar, 2024).
In fact, the following factors point to this sector as a unique opportunity for expansion for
each country, on a scale of average global expansion of 31% per year by 2029 (Databrigde,
2023): (i) acceleration of intergenerational audiovisual consumption; (ii) emergence
of new video viewing platforms; (iii) changes in habits with the expansion of remote
work and online services; (iv) expansion of mobile video users; and (v) increasingly fast
video transmission speeds following the evolution of 5G technology, with a significant
expansion in the consumption of audiovisual works. In Brazil, these phenomena
were corroborated by data from the ICT Households 2024 survey (Brazilian Network
Information Center [NIC.br], 2024).

In this context, public policies for the audiovisual sector have gained visibility in global
markets, academic debates, and national states, especially in an increasingly connected,
digitalized, and virtual world. The audiovisual sector has become strategic and, besides
not being as aggressive to the environment as conventional heavy industries, it also
represents an opportunity for the new growth cycle of the Brazilian economy (sustainable
development). Furthermore, as in the European Union (EU) and other countries around
the world, the Cultural Exception Clause (CEC) of the World Trade Organization (WTO)
allows government policies to finance and develop the production of local audiovisual
content. In Brazil, Ancine is not only an agency for promoting and financing national
audiovisual productions, but also a regulatory agency.

Therefore, the agency is also the government body responsible for regulating and
supervising the audiovisual sector in Brazil. In its role of “regulation through information,”
it relies on the publication of information as a means of directing behavior. This is the
least interventionist form of regulation and, through it, the public communication of
information seeks to persuade and educate members of a given community to act in line
with the specific regulatory objective.

Ancine regulates behavior to the extent that it increases the information available to the
target audience, allowing them to make better choices. Therefore, making information
accessible to the public generates a type of indirect pressure that influences the choices
of audiovisual companies (producers, distributors, or exhibitors) and leads to a change
in behavior toward the public interest. This prevents agents from making their choices
“In the dark,” without adequate information to decide and exercise their preferences,
which would jeopardize the efficient functioning of the market and even allow for
self-regulation (Muniz & Silva, 2021).

3 This type of strategy refers to the ability of a country or institution to influence others through persuasion, culture, values, and
ideas, rather than military force or economic coercion




This type of regulation can take place in three traditional ways: (a) by mandatory
publication of information by the regulated parties; (b) by voluntary publication of
information through incentives; and (c) by publication of information by the regulatory
body itself. Whatever the form of regulation, it substantially reduces the asymmetry of
information between Ancine and the regulated parties, improving information problems
such as adverse selection (ex ante) and moral hazard (ex post). The main reason for this
policy is to correct market failures in the least arbitrary way. To do so, the information
must be consistent, respecting historical series and comparative logic.

In this direction, a more accurate data policy, with cross-referencing of surveys,
can boost the efficiency of regulatory policy, since the phenomena and trends in the
audiovisual sector are more widely understood. For example, analyzing the order and
flow between the windows of Brazilian works over the last 10 years shows that there
has been an intensification of their flow (Chart 1) among streaming platforms (VoD).

CHART 1

Flow between release windows for Brazilian movies released between 2013 and
2023

Broadcast TV 3 Home Video 4 VoD 5
Broadcast TV 2
) Home Video 3 Broadcast TV 4
Home lideo 2 Broadcast TV 5
Movie Theaters 1
Pay TV 2 VoD 4
Pay V3 Home Video 5
VoD I PayTV4 PayTV5 M
VoD 3
None

Source: Ancine (n.d.).

This effect was confirmed by the ICT Households 2023 survey, which pointed to an
increase in the percentage of the population watching videos, shows, movies, or series
online, from 56% in 2019 to 64% in 2023. Furthermore, considering the origin of the
content accessed, the survey showed that 44% of the movies watched on the Internet
in 2023 were of Brazilian origin, while for serialized works this percentage was 34%
(Brazilian Internet Steering Committee [CGI.br], 2024). Therefore, it is possible to build
more consistent data and information to guide the monitoring of audiovisual cultural
regulatory activity more effectively by cross-referencing and increasing analysis in this
field of research.

ARTICLES
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The VoD regulatory debate in Brazil

Audiovisual regulatory public policy in Brazil is currently heavily influenced by the
European Audiovisual Media Services Directive (AVMSD)," a reference for the regulatory
framework that has made significant progress in the European Parliament in recent years.
The EU has had a regulatory guideline for VoD services since the publication of the
first AVMSD in March 2010. This directive assumes that all Member States must adopt
measures in their regulations to promote European audiovisual works in the catalogs
of VoD services and suggests three ways to induce this promotion: (i) quotas for local
content (national works) in the catalog of streaming operators (VoD); (ii) highlighting
European audiovisual works on platforms; and (iii) the obligation to tax and finance
local audiovisual content. Each Member State is therefore free to institute the measures
it deems appropriate within its national borders.

In 2016, in the second round of the AVMSD, it was observed that most European
countries already applied these three rules of the directive. This was also the case in Brazil,
which influenced by the directive, introduced this issue on the government’s agenda with
the three rules at once. Although there were important issues defining the agenda, it was
only when the European audiovisual directive published the results of this regulation that
the process of defining the agenda in Brazil began. In other words, it was only after the
actions and repercussions of these international institutions that the Brazilian government
understood the viability of this policy, and then the issue was recognized as a problem
(VoD regulation) that required greater government attention. This marked the beginning
of the problem-attention dynamic of the policy on the Regulatory Agenda in Brazil.

While VoD regulation was being established in the EU, in Brazil, the first demands for
government action were emerging. Although relevant as a starting point for the regulatory
debate, the AVMSD’s general guidelines did not take into account Brazil's characteristics,
the asymmetries between the different segments of the national audiovisual market, or
advances in domestic technologies. In March 2017, Ancine submitted for consultation
a Regulatory Notice on the VoD sector, making it public through the instrument of the
Regulatory Agenda (which is updated every two years). The formalization of the three
issues that are the same as those pursued by the European audiovisual directive prevailed
on the Brazilian public agenda. So, the agenda-setting mode can be characterized as
“contested” within a competitive subsystem with many old actors and ideas that have been
imported by the European audiovisual directive. Finally, the specific way in which these
problems were defined and framed dictated how the issues were dealt with in subsequent
phases of the political cycle. As VoD regulation was recognized as a priority, the policy
formulation phase began with the creation of the first VoD working group in the Higher
Cinema Council (CSC) of the Ministry of Culture (MinC) in 2017. This formalized
group included representatives of local cultural associations from civil society, producers,
telecommunications companies, and officials from the Civil House of the Presidency of
the Republic, the Audiovisual Secretariat (SAv), Ancine, and MinC.

“See more information at https://eur-lex.europa.eu/legal-content/EN/TXT/?qid=1464618463840&uri=COM:2016:287:FIN
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However, there were important players outside this working group: distributors, VoD
companies, television programmers, aggregators, non-governmental institutions, the
artistic class, and the Ministry of Finance. This posed a major problem for legitimacy
and participation in policymaking, as many actors started parallel efforts when they were
left out of the newly formed committee. As a result, various affected groups that
were not directly involved in the regulation tried to interfere later, seeking to reshape the
discussion. After this first VoD working group, three others were created in subsequent
years, but none were successful.

One of the reasons given for the failure to implement the VoD regulatory policy became
evident in the evaluation phase. This was because data and evidence of VoD regulation
around the world was collected (mostly from European countries) and presented to all
members of the working group. The lack of internal data and qualified information on the
subject in Brazil further hindered the progress of regulatory policy in the country, since
it was impossible to measure its scope and whether it was in fact necessary. Regulation
based on information is less interventionist and makes public communication effective
because it is more elucidating and, in addition to disseminating knowledge by guiding
Congress, it increases the capacity to legitimize regulatory policy in the public interest. In
this sense, we can see how the trends and phenomena indicated by the ICT Households
2023 data (CGLbr, 2024) reinforced the urgent need for VoD regulation in Brazil.

The influence of innovation on regulatory dynamics

The current global debate about social development reinforces the creative industry as
a strategic sector and a new driver of economic growth. In fact, given the limited reach of
the so-called heavy (traditional) industries, the soft power strategy shows the potency
of the cultural industry in an increasingly digital world. As a result, public policies tailored
to national specificities, which take into account all the players involved in creative
activities, are capable of strengthening countries’ production chains. In Brazil, within
cultural policies, public policies aimed at the audiovisual sector are highly affected by the
influence of innovation on regulatory dynamics.

Innovation affects the regulation of the audiovisual sector more intensely because of
the very nature of audiovisual products, due to their characteristics of non-scarcity and
non-fungibility. This is because audiovisual content does not end with consumption.
No matter how many times a work is viewed, depreciation is restricted to the product’s
support, i.e., it does not wear out with use. Furthermore, audiovisual products deal with
information and, because they can be transformed easily, they are extremely plastic. In
other words, they can be reformatted quickly, giving rise to different works. This not
only facilitates reproduction within the same market segment (non-fungible good) but
also means low operating costs for distribution in other release windows (Zubelli, 2017).

In this regard, in order to ensure access to and production of local content while
preserving the identity and sovereignty of each country, audiovisual cultural public
policies around the world tax the audiovisual sector in different windows, guaranteeing
a specific fund to promote the sector. With digital evolution, and in the midst of constant
technological advances, cultural policies become weaker when regulation does not keep
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pace with innovation. In the specific case of the growth of streaming in Brazil, based on
ICT Households (CGL.br, 2024), we can see how the advance of VoD consumption has
changed the regulatory balance focused on cinema and television in the country. The
lack of regulation of VoD, therefore, reflects an emptying of the policy for incentives
for the development of Brazilian audiovisual products, since a large part of audiovisual
consumption has taken place on streaming platforms.

In fact, in recent years, the percentage of the population accessing audiovisual content
on video platform websites or apps increased from 46% in 2019 to 54% in 2023, while
the same consumption on pay TV services (regulated by Ancine) in 2023 was only 45%
(Chart 2). This shows that most video consumption in 2023 took place on unregulated
video platforms and, furthermore, that this audiovisual consumption surpassed pay
TV services, which are regulated by Ancine, by 11%. Therefore, the verification of this
change in Brazilian consumption patterns once again makes it essential to regulate VoD
in the country.

CHART 2

Percentage of the population by type of platform used to access videos watched
on the Internet (2019-2023)

100

80

60

On video platform websites or apps In subscription services

w2019 m2021 m2023

Source: CGl.br (2024).
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The phenomenon presented in the above data is in line with the global trend, since,
according to Nielsen (2024), the time spent accessing videos/audiovisual works via
streaming increased to more than 40% in 2024. In addition, according to the same survey,
the average weekly time spent using smartphones and TVs, by age group, showed that
for the younger age groups (18-24 years old and 25-35 years old), video consumption
took place much more on mobile phones and apps than on traditional TV (cable or
broadcast), while for the older age groups (35-49 and 50-64), the pattern was reversed.
This shows a regulatory gap that Brazil will have to face in the coming years due to the
lack of audiovisual regulation of cultural content on these platforms.

Associated with these changes in the consumption pattern (demand) of the current
audiovisual sector, we also see, on the supply side, the technological evolution of the next
generations of mobile data networks. Over the years, 2G technology only supported voice
transmission; with the change to 3G, data transmission was also possible. In the latter
case, there has been substantial improvement with 4G technology, which enabled not
only simple data transmission, but also intense flows such as video and music streaming.
Finally, the 5G revolution has enabled huge amounts of data and, above all, the possibility
of connecting streaming applications/devices simultaneously.

In this context, the Internet of Things (IoT) is expected to grow exponentially over
the next ten years through a network capable of supporting billions of connected devices.
By way of example, according to research by Huawei (2022), 5G technology will allow
an 8 GB HD movie to be downloaded in just six seconds, while the same procedure on
a 4G network takes around seven minutes, and over an hour on a 3G network. These
accelerations on the supply side, coupled with changes in consumption patterns both
historically and generationally, clearly indicate the need for regulation in the sector.

As explained above, this trend is confirmed by the ICT Households surveys from
2008 to 2023. Table 1 shows how the pattern of households with information and
communication technology (ICT) devices has changed substantially in Brazil over the
last 15 years. Mobile phones had consolidated their position as the devices most used
in Brazilian households for accessing content (ICT equipment) by 2023, reaching 95%.
With this, they surpassed television, which stood at 94% (Table 1).

> |t is worth noting here that the intended regulation is that of "qualified space” i.e., basically "movies and series” Ancine's
requlatory scope excludes journalistic, entertainment, and religious content, etc. The regulation in which Ancine exercises its
supervisory and promotion powers relates to the creative industry (cultural or entertainment industry)
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TABLE 1

Percentage of households with ICT devices (2008-2023)

Year Televisions Mobile phones Radios
2023 94 95 46
2022 95 93 52
2021 95 95 5
2020* 95 ND# 56
2019 95 93 61
2018 96 93 62
2017 96 92 64
2016 97 93 66
2015 97 93 70
2014 98 92 75
2013 98 90 78
2012 98 88 79
2011 97 85 78
2010 98 84 86
2009 98 78 86
2008 97 12 86

Source: NIC.br (2008—-2023).
Note: (*) Comparisons with 2020 should be made with caution, given that, due to the pandemic, the margins of error
were greater and there was a change in the collection method; (#) Data not available.

In addition, the results of the ICT Households survey (2023) also showed that, among
cultural activities carried out on the Internet (2019-2023), there has been an increase
in recent years from 56% to 64% of the population watching videos, programs, movies,
or series (Chart 3).
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CHART 3

Percentage of the Brazilian population by cultural activities carried out online
(2019-2023)

100

80

60

40

20

Watched videos, shows, movies, or series online
w2019 m2021 m2023

Source: CGl.br (2024).

Finally, with regard to the origin of the content accessed, the ICT Households survey
reveals a significant presence of national productions. In 2023, 44% of the content
consumed in the “movies” category and 34% in the “series” category was of Brazilian
origin (Chart 4).

CHART 4

Percentage of the population by origin of content accessed (2023)
100

80

60

40

20

Movies Series

[ Brazilian M Foreign

Source: CGl.br (2024).
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These results show the power of national audiovisual production in the streaming/
OTT (over-the-top) market. Given that Ancine’s mission is to develop and regulate the
audiovisual sector for the benefit of society and Brazilian production, the establishment
of a new regulatory framework for VoD on the different streaming media and platforms
is once again a matter of urgency.

Conclusions

This article discusses how cultural public policies for the Brazilian audiovisual sector
can be influenced by the data guiding their monitoring and the subsequent challenges
to regulatory activity, particularly the need for a new regulatory framework for VoD
in Brazil. To this end, we first analyzed the traditional forms in force in the European
Video on Demand Regulation Directive (streaming) and assessed how a more refined data
policy with cross-referencing of research can enhance the efficiency of regulatory policy
in Brazil. Secondly, we looked at the effects of the obstacles to the regulatory debate in
this sector in the country and how data from the ICT Households survey is already able
to elucidate recent phenomena and indicate guidelines for the new regulatory dynamic.

The accelerations on the supply side, coupled with changes in consumption patterns
both historically and generationally, make the need for regulation in the sector
unmistakable. In the light of this research, we conclude that the change in the pattern
of Brazilian audiovisual consumption once again makes it essential to regulate VoD in
the country.

Finally, the analysis of technological supply trends, combined with the changes
observed in the ICT Households analysis, shows a regulatory gap that Brazil will have
to face in the coming years due to the lack of audiovisual regulation of cultural content
on these platforms. It also shows how, within the scope of Ancine, establishing a new
regulatory framework for VoD will enable regulation of the audiovisual sector in Brazil.
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